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Optimizing e-Learning

Module One: Review Questions

1.) What opportunity does a webinar offer?

a) Engage new clients

b) Demonstrate expertise

c) Change the brand image

d) Monitor trends and changes

2.) What can you generate when connecting

with people through webinars?
a) Expertise

b) Brand

c) Clients

d) Feedback

3.) What is the benefit of in-house training?

a) Cost effective
b) Easy

c) Saves time

d) All of the above

Creating a Great Webinar
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4.) A company should choose which type of
webinar when lacking resources to create
them?

a) In house

b) It does not matter
c) For hire

d) None

5.) Demonstrations needtobe _ to the
audience.
a) New
b) Relevant
c) Clear
d) Short

6.) What can make presentation entertaining?
a) Graphs
b) Facts
c) Dialogue
d) Humor

7.) How often do some experts believe you
should communicate with customers?
a) Twice a week
b) Once a week
c) Daily
d) Weekly
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8.) Announcements about webinars and offers

should be made on websites and

a) Television

b) Links

c) Social media
d) Advertisements

9.) How are webinars useful as marketing

10.)

tools?

a) They connect people

b) They generate feedback
c) They engage people

d) All of the above

Employing webinars as a
promotional tool, can __
a) Improve your customer base
b) Provide information sharing

opportunities
c¢) AandB

d) Neither A nor B
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Module Two: Review Questions

1.) What do you need to have for a webinar to

be successful?

a) Interesting topic

b) Multiple topic

c) Passion for the topic
d) All of the above

2.) What does NOT create passion and
enthusiasm?
a) Standing still
b) Smiling
c) Gestures
d) Stories

3.) What determines value?
a) Nothing
b) Needs and wants
C) Interests
d) Creativity

4.) What do you need to understand to
provide value?
a) Price points
b) Objective
c¢) The market
d) Customer
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5.) What is NOT basic information about your
target audience?
a) Age
b) Email addresses
c) Gender
d) Location

6.) Why discover what your audience reads?
a) There is no reason
b) Influence their interests
c) Look into the source
d) Know where to advertise

7.) What rule indicates is based on the idea
that people lose attention after 10 minutes?
a) 10 minute rule
b) Attention span rule
c) Keeping attention
d) None of the above

8.) What is true of slide shows?
a) You can never have too many
b) No one uses them any more
c) They should be used in moderation
d) None of the above
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9.) Anyone can create a webinar, but not
every webinar will be __
a) Successful
b) Intelligent
¢) Humorous
d) None of the above

10.) What are the two main components
of any successful venture?
a) Funding and expertise
b) Passion and enthusiasm
¢) Humor and visuals
d) Technical skills and intelligence
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Module Three: Review Questions SAAIY Bas ol Aaa) sa
1) Live webinars are useful for which type of e g sall (g g 3 (sY Bube Aoad) oy gll g (1
topics? A
a) Simple
b) Complex e (@
C) All aatdll (C
d) None iY
2.) What is a benefit of prerecorded webinars? e Aasall o Y] e ol gail) 3230 La (2
a) None cot Y (i

b) Answer questions ; ;
i Ay ¢ J
c) Involve the audience e @l (@

d) Convenience oseeadl LA (7

CENB N

3.) What allows you to connect with customers <Y e 8535y a3 ¢ Seally JuaiWls ll mans (31 e (3

after posting a prerecorded webinar? Plasie Alaia

a) Follow up events Glaa¥) dnglie (
b) Social media

) ' =iy Jual 51l Jilay (@
c) Dialogue )

d) Nothing Al (z

cu-aiy (J
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4.) How can you improve the quality of Y] e Dl 5 e Juat) B2 g (s Sy S (4
communication with prerecorded flasse Alanns
webinars? salall  (

a) Interest

. el (@
b) Build up
c) Editing »a30 (2
d) You cannot A0 Y (o

5.) What should you expect at a live webinar? 0 Y1 e 3 bl 353 B 4al g G iy @M e (5
a) The Unexpected s e
b) Dialogue

| gl
) Easy timing el (=
d) Lively discussions Sl e (g
doa clialia (e

6.) A live webinar requires a _ . - i Y e b bl 3 pail) QT (6
a) Moderator Ll
b) Moderator and facilitator "

yonal) ) (=

¢) Facilitator sl s Bl (-
d) Moderator or facilitator ) (2
Dl Sl Tl (3

7.) What would a moderator address? Slasa gl 3,0 3L ) (7
a) Everything st S (l
b) Presentation

Z J (<=

) Chat questions ol (s
d) Nothing ol Al (7
ﬂ;fiy (J
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8.) Why have two person teams? fosa f bl 055 13 (8
a) Impress viewers Opaalidl Clae) (

b) No reason
¢) Accomplish more e Y (2

d) Divide the work 250 3l (2
Jaxll e.u.ns.a (J

9.) Part of discovering your format is 3 <l paldll Gl SIS (e 6 0> (9
- Gl oo (
a) Being passionate ) wf‘ o
b) Knowing your audience o o
gy L sl 53l agd (2

¢) Understanding technology G las e Y (2

d) None of the above

10.) What will your format be based on? Sl alall il adde adias 3 e (10
a) Nothing sy ()
' gl Glalia) (@
b) Your audience’s needs Dsees Slaliial (G

L (2
el Falal) a5l Al (o

@)
~

Your expertise

£

Your technological know-how

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a

9



4 nn o
Mseeyat
cademy

Optimizing e-Learning

Module Four: Review Questions rday) ) Bas o) Azl ya
1) How many words should a blog post be? P2l AS e Ll 035 0 amg G Sl e S (1

a) 300 300 (

b) 500

¢) 750 500 (=

d) It does not matter 750 (z

a2 Y (2
2.) SEQ is more than . : o ASISEO (2

a) Discussion s (i

b) Key words L]
c) Advertising Tt L (2

d) Search engines Lled (z

«:"_1;.)3\ C'_ﬂSJM (J

3.) What is a benefit to email marketing? S o Sy 3yl e Gasuill saild L (3
a) Negative o
b) Negative or positive )
P -
c) Cost effective 2l sl e (<
d) Unimportant A Cum pe b (2
e (3
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4.) Email marketing should include links to s S SNY 3l e G sel) ety O iy (4

a) Ads

b) New material

c) Deals

d) Webinars and signups

e y) (i
daa 33k (@

CSI Y 5 Y e sl (a

5.) Deals should not sound like which of the b lae ol Jie lidall 0 Vi (5
following? e e (I
a) Sales pitches
b) Offers oA (=
c) Special offers ialall g all (7
d) All of the above Sl sy LS (o
6.) What is an example of an exclusive deal? S R (&
a) Sale o (
b) Public offer .
(g | («
¢) Extended hours el =l (S
d) Sneak peek sdies clels (2
aglala 3 Hlay (2
7.) What requires a moderator? Slasn g allay (o3 L (7
a) Twitter g (i
b) Live tweeting »
B ‘ . ‘ o
¢) Social media oAkl 58 (S

d) Webinars
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8.) You need to ask Twitter followers for which

9)

10.)

of the following?
a) Hashtags

b) Conversations
) RT

d) Dialogue

0

Marketing and ____
a) Profits

b) Social media

¢) Customers

d) None of the above

Blog posts and white papers should

be familiarto __
a) Everyone

b) Your friends

c) Your peers

d) People with a business background

_are fully intertwined.
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Module Five: Review Questions sheccaldd) Baa gl) daa) e

1) How many reminder emails should you fleb i O o () Sl 5 Y il il 30 oS (1
send? 2
a) 2
o) 1 1 (<«
0 3 3 (z
d) 4 4 (2
2.) What does Not belong in a reminder oSl 5 S ol ) iy Y e Le (2
email? chglgasll (I
a) Day and time
. I (=
b) Offers = (5
c) Benefits S (2
d) Instructions cladadll (3
3.) What should you do with each rehearsal? a5 IS daii o e 1L (3
a) Record it lelauiy o8 ({
b) Perform live e 1y
c) Take notes e el (=
d) Read your notes Glaadlall cp s (2
ebilladle 8 (o
4) What should you do when determining the Tl palal) el sl 2ans Lavie Jaii ile (4

style of your presentation?

a) Look at other presentations
b) Research

c) Script your speech

d) Ask friends for feedback

A Al m g el Y i (
¢aanl) (<

gl )l o Bl Jll (2
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5.) What should you do if you are not sure Lo o) Sl L) B8 (g 13S0 5 a1 1) el o g 13 (5
how to test your technology? el dalall

a) Don'tdoit A3 sy (]

b) Consult an expert o

¢) Cancel the webinar o il (2

d) Try to test it anyway i Yl e ssall o) (7

dbgi‘;co‘)l_f.\i\ d)IA (.J

6.) What do you test besides audio and visual? By padl s Amandl & idi Bl (6
a) Nothing st ¥ (]
b) Video
c) Props and demonstrations (e
d) Recording devices Saladl s pileall (z
ol 3 3¢l (o
7)) Questions included in the webinar need to . <usl e sl dds padl) AW ¢85 o sy (7
be_ . Aol
a) Relevant
b) 5 minutes long FE5 (=
c) 20 seconds long Ll 20 (¢
d) 10 minutes long G52 10 (2
8.) What should you do when questions are FALIS Ala ld ALY) 055 Y Loie Jaii o cang 13l (8
not fully relevant? aclalai (]

a) Ignore them L
& 3ale) Ll ¢ | (=
b) Ask people to resubmit them i alel O e I (S

c) Answer them e al (2

d) Schedule Q&A LV A Jpan (2
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9.) Reminder emails are similar to mass
marketing emails.
a) True
b) False

10.) The moreyou _ , the
smoother the event will be
a) Ask for advice
b) Practice
c) Watch other webinars
d) None of the above
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Module Six: Review Questions tdidlidd) Baa o) Aza) ya

1) Which code could reduce your chances of =~ s 2 &) 0a 8 e i of (S 531 el L (1

an email being seen? HTML (I
a) HTML
b) Plain text Fe o (=
c) None s Y (@
2.) What is least likely to trigger a SPAM filter Lala8Y) il )l dat Jale Jdall Yiaia) JAY) 58 L (2
a) 1 nm a
b) *
* (‘?1

c) All upper case
d) Upper and lower case words Sl G AV e (g

3 iall 55 sl LIS (o

3.) The title should reflect the . sl S ol (3
a) Cost A (|
b) Benefits
3 eall (@
C) Interest 1A (5
d) Trends skl (z
Gkl (2
4.) What is Not necessary for a title to be? Sl sl s o sl e ol 2 L (4
a) Short i (]
b) Attention grabbing L
v «
¢) Unusual A e (S
d) To the point e 2 (¢
Caaglh (s il (2
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5.) What is a normal place to solicit questions?
a) Marketing email
b) Homepage
C) Registration form
d) Anywhere

6.) Why alter the location of the solicitation
box?
a) You do not
b) Change the look
c) Keep people guessing
d) Find the most effective location

7.) What is the abandonment rate?
a) Number of people who do not
complete the registration
b) People who are no shows
c) The number of people who leave the
webinar early
d) None of the above

8.) What should be avoided on the
registration page?
a) Email address
b) Qualifying questions
c¢) Name request
d) Questions
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9.) Many companies have fallen victim to
a) Poor sales
b) The SPAM filters
c) disinterest
d) None of the above

10.) Your __ isthe customer’s first
impression of your webinar.
a) Email
b) Reminder
c) Title

d) Sense of exclusivity
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Module Seven: Review Questions sAaludl 3aa gl) daal e

1.) How should you show facts? fEiliall jelai S (1

a) Demonstrations @laladl (i
b) Dialogue

. Jeadl (<

c) Speaking Il (-

d) Visual aids Sl (7

i pead) il (2

Claslaall aaan 688 O ey (2

a) Clean daks (|
b) Visually appealing

2.) All information needs to be

c) Presented

Lopay Llda (@

d) Spoken Gl (z
Leie cnaill (Ko (2
3.) What will cause pop ups? il M) gill s o3 L (3
a) Speaker Saaidl (I
b) Images
C) IM JJ"AM (‘—’
d) HTML Ll Bl (7
HTML (2
4.) When should you prepare to share your 0y palal) Sl o 48 i aiad o ing e (4
desktop? sl s ag (I
a) Day before presentation
Z | [
b) Day of the presentation ol e (5
¢) Immediately before presentation saal Jds de (7

d) An hour before the presentation

) Jd dela (2
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5.) What should a slide resemble? fiag il 4 o s W L (5

a) Billboard

agd
b) Photo
¢) Nothing o= (=
d) Article s Y (@
3alall (e

6.) What should font reflect? $hal) auay o iy M L (6
a) Images Sl (
b) Brand ) )
c) Tone el &3l (=
d) Structure sl (z
JSedl (2
7) The ____ needs to be completely scripted. (Sl LS Sl dalal) (7
a) Beginning gl (
b) Beginning and end ) )
o) End Al s Gladl (@
d) Entire presentation Ll (z
S a2 (0

8.) What will help keep you on topic for parts

aial el ) g smse b Glili) e dlaelus )l L (8

that aren’t completely scripted? fallly e

a) Nothing sed ¥ (]

b) Rehearsing .

c) Slides Gl (=

d) Bullet points A (¢
Lladl (2
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9.) What is the main difference between g il s i uY) e ol sl G e ) 5L s L (9
webinars and other types of presentations? S, Al u'é?yd\
) . ()
a) The audience is present . v e ol (
b) The audience is not physically present B 25250 8 spenl (2
PRySICaly P Baal 1A 2 5l sl (2
c) Stock photos are more important Al Jomie Ll (2
d) The script is very detailed
10.) When presenting information, they . daian lelan oo ~USall U ¢ il glaall mas 2ie (10
key is to keeping it interesting is R ¢
.. . 5 5
a) Explaining it well el (=
. . sl e MR il (z
b) Showing it il (o

c) Asking for input from the audience
d) Making it informative
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Module Eight: Review Questions

1.) What should you do after collecting data
from polls and surveys?
a) Postit
b) Collate it
c) Hide it
d) Compare it to other people’s data

2.) Questions should be asked in a way that
shows .
a) Interest
b) Intention
c) Benefit to customers
d) Privacy concerns

3.) What will help you find questions on
Twitter?
a) Nothing
b) Facilitator
c) Followers
d) Hashtag

-ALall) Bas gl dxal ya

ol cile Sl (e L) aen 2ay 4lad clle a3 L

(1

fle Sdatay) g

B N(
Lot i o8 (@
el (2

A Gl Ll (o

o eliAn kALY ol oy
skl (

adll (@

el e 33l 3503 (2

B TP S e [ SN P RE CS RPN Y
st Y (]
sl (@

oslidl (2

Slilel (2
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4.) What should you include when you answer 95 dbe lm o Y vie abemi dlle g Al L (4

a question live? o5 ity G ) 2xe
a) Number of times it is asked

b) Name of participant who submitted it e g il o (=
c) Opinion of the question sl 8 sl (z

d) All of the above el aysl S (2

5.) What allows people to work in small 98 st Do gana (8 Jeally Gl sy A e (S

groups? Ll ae (
a) Breakout rooms

iy ) Gl g (@
b) Webinars A e 2l (S
c) Chats sl (2
d) IM A8l Jilu il (o
6.) Activities need tobe . . il o ol G (6
a) Social delaayl (i
b) Used always
Ladfa aadnad (@
c) Timed te (5
d) Avoided Ldsm (z
Luisd (2
7.) When would you schedule a Q&A for basic aulas) A Gl s g J s U gan Ay e (7
questions? oY) e sl L (|
a) End of the webinar "
e 0
b) Follow up session i > (5
c) During the presentation o Gl (2
d) You would not Jeis (2
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8.) What should you do if you do not know
the answer to a question?
a) Lie
b) Ignore it
c) Provide research information
d) Find out and share in follow up

9)Your_
webinar.
a) Product
b) Audience
¢) Presentation
d) All of the above

__must be the focus of your

10.) How can you interact with your
audience?

a) Polls

b) Activities

¢) Questions

d) All of the above

€0 sl Aula) o yad Y i€ 13) Ui 3l (8
adalad (@

Gl el s (z

Lol b o jla s i) (a

alail) dlaali ) sna 5o 05 Of 2 (9

sl e
sl (i
osgel) (@
w2 (2
G e IS (2

0y sean o Jolil Ui (2 (10
Gl cledaial (i
LY (7
Slel )l IS (2
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Module Nine: Review Questions rAaalil) 3as gl) Axa) e
1) What is often wrong with links? a5l e gaa¥) e S i Uadll 8 L (1
a) Broken JsSa (I

b) Visual
c) Sound ¢ =2 (2
d) Nothing Gpall (z
;@1\2{ (.ﬁ
2.) What should you create to make sure oot IS L) (e aSUll 6 5lis) elile a3l L (2
everything is tested? Sl el (
a) Webinar tools
Caled il (@
b) Outlook S (S
c) Checklist Giadl) Aals (7
d) Nothing B (o
3.) Who should your audience contact? 0 sean Jiah O e o (3
a) Host

b) Moderator
c) Facilitator

d) All of the above radl (2

L 5l (@

Slel )l IS (2

4.) How does connecting to your audience ) yeeny Juai¥l claeliy (oS ¢ Jua¥) s ) (4

help you? elyy (
a) It does not

Slanall 330
b) Increases sales Sl 2L (2
¢) Builds relationships QBN S (7
d) Identify problems JSLial (2
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5.) What must you ask for?
a) Communication
b) Participation
¢) Discussion
d) Nothing

6.) What will help jump start questions?
a) Nothing
b) Social networks
c) Ringer
d) Chat rooms

7.) What should you create to keep you on
time?
a) Timing sheet
b) Schedule
c¢) Read out
d) Checklist

8.) What length webinar requires a break?
a) 45 min
b) 30 min
¢) 60 min
d) 90 min

Al e ag a3l e (5
daal sill (i
A Ll (@
sl (¢

;LFJY (J

ALY ey e sl oA L (6
e Y (]
Lelaal) il (o
ol ¥l e B (2

byl ca e (2

Sannall ) b elid arial o sy A1 L (7
b gill 485 (]
e sl (@
13 (e
Ceaadll da0ld €

fa) jind s il oY) e sl Jh o L (8
g 45 (|
4481 30 (<
428,60 (¢

4890 (o
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9.) How can you avoid problems with your
webinar?
a) Prepare
b) Anticipate them
c) Ask for help
d) None of the above

10.) What things should you test before
the webinar?
a) Login
b) Video equipment
¢) Sound
d) All of the above

fusll o cardaill @laal y ae JSLAAD uiat iy (S (9
pexd g (@
saclaall bl (z
é._\.u |99 cq& Y (J

0 Y1 e 350l i s jlial dlle g ) £LEY) L (10
Jsaall disss (]
gl Claza (\_1
sl (2
G e S (2
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Module Ten: Review Questions 15 plal) Baa gl daa) ya
1.) Never forget to follow up with ___. Y e
a) No shows Jpaall pe

b) Abandonment numbers )
e
c) People el e (<
d) Paying customers oW (z
e Slaall 283 (2
2.) What should you Not offer no shows? ol pae Alla (4 Vg W L (2
a) Materials A sall (
b) Refund
fa il (@
¢) Link to posted webinar A (s
d) Information about future webinars sl e b sdiadl saill bl (7
Jitiedl b iyl e <l Joa cileslan (2
3.) Follow up emails should be sent within e dalaall s S o) Bl ) e (3
— S
a) Aday .
b) A month s (=
c) A week g sl (g
d) An hour dele (o
4.) What is the first thing the follow up email asliall s IV sl Aallay o) e o3 sl 2 e (4

should address?

a) Offer new webinars

) e snas &l g (‘fﬁ (\

b) Recap w2
c) Call to action dell 3523 (7
d) Thank customer Jsll 2 (2
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5.) How many calls to actions should you ot sloa) dhle cag Al Qlel 2 Y ) Dlelaill e oS (5

make at a time? 52 1) 5 yall
a) 4 4 (i
b) 3

3 (<
c) 2
d) 1 2 (z

1 (2

6.) When would you be least likely to issue a fdaallsgen Jlaay dllaial Sl (85 e (6
call to action?

a) Before Q&A

b) End of webinar

¢) Follow up communication

Lal¥aayi ds (
i Yl e bl Al (@

L) dalia (£

d) Middle of presentation sl Caasia (2

7.) What will make sharing easier? el A8 L) Jrns M e (7
a) Short URL

b) Long URL

c) Links

d) None of the above

ead URL olsie
sk URL o sie (@
Lis A (z

ém\.aac@iy (J

8.) When should you choose a URL?
a) After the webinar
b) Before the follow up

fURL ¢lsie sl dlle cany S

oY) e 5l ey (

daaliadl a8 (@

c) Before it is needed Axliall J8 (<
d) It does not matter el dalad) 8 (z
e Y (2
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9.) How can you ensure your webinar reaches $ ST jsean G qul) e @lign Jpas glaca Sy oS (9
Galaa¥) i (i

Jseand) ae dalidl (z
b) Make posts easy to share Gl S (2

a larger audience?
a) Post events

c) Follow up with audience
d) All of the above

10.) What exactly is a call to action? fdeall 3500 bl (4 e (10
a) A phone call Ldds AalSe (1
o ERIMRHE
b) An invitation to buy your product ' oA )m‘ (("_’

<5l (z
c) AandB oYY (s

d) Neither A nor B
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