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c) Weak market Lisaba il (o
d) Improved technology
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6) What must be monitored to find
opportunities?
a) Future of the market
b) Competitor sales
c) Customer complaints
d) Weather

7) What is an example of a threat?
a) A strong market
b) Increased taxes
c) Improved products
d) Company growth

8) What involves influences outside the

organization?

a) Strengths and weaknesses
b) Weaknesses

c) Threats and opportunities
d) None of the above

9) How much did the sales slip?
a) 10%
b) 20%

) 30%

d) 40%

0

10) What did the CEO ignore with the

complaints?

a) Opportunity
b) Threat

c) Strength

d) Weakness
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Module Two: Review Questions 14N Baa gl daa) e
1) Choose the source of primary information. Apulel) Glosleall jras P‘ (1
Gl & ()
a) Market reports £ Sl (o
b) Survey Opedliall Slebias) (2
c) Competitor statistics Sl fal (2

d) Market researchers

2) Choose the source of secondary Ag sl e sleall jaae g3l (2
information. o sl (!
: S5 e sana (2
a) Trials e (2

b) Focus group
c) Interviews
d) Media coverage

3) What is the highest amount you can charge?

a) Price floor
b) Top tier

c) Price ceiling
) ROI

o

4) What is the lowest amount you can charge?

a) Price floor
b) Top tier

c) Price ceiling
) ROI

o

5) What do you do with the ideas generated?

a) Develop product
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c) Create feedback i jgal) sk (o
d) Develop features
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6) What is the final stage in product
development?
a) Develop product
b) Test product
c) Create feedback
d) Develop features

7) Which is not a criterion you would least
likely use to identify the target audience?
a) Diet
b) Age
¢) Education
d) Income

8) What do you research to meet the needs of
your target audience in product
development after the target is identified?

a) Location

b) Age

C) Expectations
d) Income

9) What percentage sales did the children’s
and family movies make?
a) 65%
b) 72%
c) 20%
d) 45%

10) What percentage of sales did action movies

and romantic comedies drop?
a) 65%
b) 72%
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c) 20%
d) 45%

Module Three: Review Questions

1) What is created based on shopping habits,
customer feedback, or sessions online?
a) Monitoring
b) Dynamic content
c) Engagement
d) Promotions

2) What dynamic content can be added to the
shopping cart?
a) Personalized ads
b) Personalized content
c) Product suggestions
d) Email

3) Customers are more likely to share content
ifitis

4) When communicating with customers, it
needstobe
a) Two-sided
b) One-sided
¢) Informative
d) Boring
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5) What does monitoring real time require? fhiall 8l (8 o i 4y 531 Lo (5
a) Formality " 2 (
. Aaladll (<«
b) Conversation daaddll (z
c) Personality Lgyall (o
d) Flexibility
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6) What was an opportunity for Taylor Guitars? fTaylor Guitars - &l da )i cils 13 (6

a) "United Breaks Guitars”

“United Breaks Guitars” (!

b) United Unit.ed G
) YouTub -l (e
C oulupe U).-.‘S-W‘)A\ (,j

d) Musicians

7) What event at the Super bowl provided a

G52 sl A 43 a8 L;hl\ Super Bowl Gaall o L (7

real time marketing opportunity? Qcﬁﬁi il

()
a) Touchdown i \j‘i(ﬁ
b) Loss of power byl O e (7
c) Math skills L 1€ &l e (2

d) Technology skills

8) What social media platform did Oreo use?

a) Facebook éﬁ’fﬁ((i

Sk (<«
b) Blog a5 (z
c) Twitter o) Sl (o
d) LinkedIn

9) What did Henry do besides monitor the

eeal) 48 e caila s yia Jad 13k (9

event? ujmd; ((i
a) Work Juay) ij; (C
b) Nap sBaaY) o B gll (any ezl (2

c) Attend the festivity
d) Spend time with friends

10) What was Henry's problem in real time

marketing?

a) He was early

b) He did not try to use it
c) He used it too often
d) He was late
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Module Four: Review Questions

1) What will not help improve communication
with customers?
a) Courteous
b) Prewritten communications
c) Accessibility
d) Answers to questions

2) What does not communicate online?
a) Tone
b) Content
c) Facial expression
d) Information

3) What will negatively affect the brand?
a) Consistency
b) Style
c) Message
d) Inconsistency

4) What is the first step of consistency in
branding?
a) Visual design
b) Consistency
c) Message
d) Brand
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5) What are the qualities that distinguish you fudlidl ce ¢l e Al Slaall o L (5
from the competition? mil-j: (S
a) Competition Ll (2
b) Promise S (3

c) Competition
d) Benefits

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©iks sina adall (5 s - (A LiiuY) Cilandll Cilald S 5 e Aedis Faxd Cilnlid $paalST) Slaulil duaplSY @l 285 5l) o3a

11



4 nn o
Mseeyat
cademy

Optimizing e-Learning

6) What explains the unique qualities of your fellaad 3y il il yuudy 53 L (6

business?

a) Brand positioning statement
b) Promise

c) Metrics

d) Target audience

7) What should you track to determine what is

being said about your brand?
a) Competition

b) Metrics

c) Brand positioning statement
d) Sales

8) Which approach is not effective in brand

management?

a) Monitor and tweak
b) Constant Monitoring
c) Setitand forget it
d) Vigilance

9) How did the company respond to Gracie's

complaint?

a) There was no response

b) Form letter

c) Defending the employees
d) Apologizing for the incident

10) What was the result of the company’s

response?
a) Gracie was appeased
b) They understood the problem
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¢) Gracie purchased her gift
d) They lost a customer

Module Five: Review Questions

1) What is the goal of social media?
a) Meet people
b) Build a community
c) Annoy people
d) Alienate followers

2) What should be used to choose platforms?
a) Use all platforms
b) Choose popular platforms
c) Choose platforms that fit the brand
d) Rotate platforms

3) What must personalized communication
not be?
a) Respectful
b) Honest
c) Disrespectful
d) Polite

4) The CEO of a company has a reputation for
being funny. What is this?
a) Voice
b) Personality
¢) Communication
d) Style
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5) What is the term for someone who
increases the equity of the brand?
a) Owner
b) CEO
c) Chief Brand Officer
d) Brand Champion

6) Customers who provide feedback are useful

in which role?

a) Beta tester

b) Employee

c) Marketer

d) Chief Brand Officer

7) Where is an appropriately prominent place

for share buttons?
a) In text

b) Side bar

¢) Invideo

d) Below the title

8) Using every possible share button
a) Makes sharing easier
b) Is easy
c) Complicates sharing
d) Does not take up much space

9) How many views did the prank receive?

a) 3,7500

b) 375,000

) 15

d) 15% of the total
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10) How did the video of the prank affect $leaal) e alidl i i Cas (10
sales.? Glagsall (30 JB (I
Ll e Gilaall cuiy (2
a) Decreased sales Al classd 35 (g
b) Sales stayed the same Glagadl o (2

¢) Increased international sales
d) Increased sales
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Module Six: Review Questions rdaliad) as gl) Azl
1) How often should you be working on new fa3a sina o Jaxd u‘ Saiees (1
Le sl (I
content? Ly (o
a) Weekly Ul (z
b) Always EUNE
c) Occasionally
d) Never
2) Content that is not _____is not effective. Jad e gl Ls;hf” (2
a) Funny é‘*‘“ ((‘
-] (W)
b) Professional md&um))z ('G
c) Well-written BUSQNE

d) Expert

3) A CEO of a startup cannot write. What is his o old s Lo AUl 4550 4S5l sl ol (S Y (3
¢ AY

Hlalag i (\
ATl saa e il sale) (<
b) Repost from other blogs Gl 528 (z
) Video blog L 8 guall aladdal (2

d) Use only guests

other option?
a) Share news stories

4) What is the goal of interaction on a blog? fsh o Jelail) e Caagll o }A (4
a) Dialogue Je (!
b) A t P (-
) Argumen el (z
c) Inform Ly (o
d) Drama
5) How do webinars benefit the company? S Yl e <l gaill (e AS Al i uﬁ (5
a) Offer a chance for employees to learn plell il sall 4 8 5855 (1

el 5 jall 4 yeall b 5 (2
8 A sana e LBV 38 5 (2
¢) Focus attention on a small group ALl 2815 5 1S Ao sama () sl (2

d) Reach a large group at little cost

b) Provide expert knowledge to customers
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6) Where can you advertise webinars?
a) Social media
b) A fee
c) A photo ID
d) References

7) What does Twitter counter do?
a) Track key words
b) Monitor Twitter
c) Monitor all social media
d) A longer written application

8) What is the goal of constantly monitoring

social media?
a) Find purchasing trends
b) Find new customers

c) Handle unflattering information early
d) Spread unflattering information about

the competitor

9) How much did Sarah refund?
a) $20
b) $25
c) $15
d) $27

10) Why did she ignore the complaint?
a) She did not have the money
b) She did not care
c) She was busy
d) She did not believe it

fci i) e il e OleY) dia ol (6
elia ¥l dual il Jils (1
ey (@
LR ysa (7
&loe (3

§ s alae Jady A (7
Ll Sl i (d
S da) (@
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Module Seven: Review Questions rdagld) 3as gll Aaa ya

1) Search engines look for keywords and 5 Rt L G G Sl S ae (1

@las (§
— ALl (53 (s sinall (o
a) Analytics dsk (z
b) Relevant content Ale Y (2
c) Length
d) Nothing else
2) Where are keywords more effective? fAllad ST A Il LS w‘ (2
a) End of passage . ”.)A,\.:\"’Le (
b) In the middle of a passage e um;:j ((;
c) Titles oY) Alaadl axy (o
d) After the first sentence
3) What does Google Wonder Wheel do? fday Ny dasa ot ‘5}*" (3
a) Search for optimized content Gl ‘Sfu\& "b'm (
Aall g il (@
b) Check relevance At A )l LS Gan ) (2
c) Research popular keywords Al Lol 5 0 el (o
d) Show popular links
4) What is true when using keywords? )l CLalSll aladin) die maall o L (4

ClEEAY) aladiul ({
- da Kbl S (@
b) Repeat them in every sentence bally RS ki £ (2

C) Repeat the exact same word s Y sl (o

a) Use variations

d) Content does not matter

5) Which type of link will improve SEO fSEOQ i i G gV il N ¢ 53 e (5
ranking? pall
el (@
a) Outbound Tdaea (z
b) Academic s (o
c) Google
d) Inbound
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6) How can you use press releases to improve
SEO rankings?
a) Include links to your website
b) Send them to optimized websites
¢) Use SEO terms
d) You cannot

7) What is the main mistake of SEO that
companies make?
a) Broken links
b) Lack of value propositions
c) Using the wrong SEO
d) Too many value propositions

8) What is used to express value propositions?
a) Keywords
b) Key phrases
c) Differentiators
d) Nothing

9) Why did Tim rewrite the content?
a) Keep current ranking
b) Improve ranking
c) Be more relevant
d) Improve it

10) What happened after the rewrite?
a) Nothing
b) The ranking increased
c) Sales increased
d) The ranking fell

iyl Cpadl dgdaall GUlall aladin) eli€e; (S (6

fSEO

sl o ladgal Lail 5 (pai (|
Ll sl 28 50 (M) Ll ) (<
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Module Eight: Review Questions rALaLl) Bas 1) A e
1) What should SEO content be in? ISEQ s sine 4 058 o o (53 }" (1
Java (!
) Java HTML (=
b) HTML Word (z
c) Word Scripts (2
d) Scripts
2) When creating descriptions for links, : el )Y Cilaa gl £l die (2

D5l e Ala) e Jpaall Joutl) (]
deall (e as (@

a) Beg for an answer right away SEO wila s Aot (2
b) Retract the job offer Gl 3y gl du )l (o
c) Use SEO descriptions
d) Send the offer again
3) What does a landing page need to $Jaal gill 33 puaiall dndiall 4] #lisg (o) }A (3
communicate? = (]
a) Target i (2
b) Cost Ay (o
c¢) Value
d) Message
4) What is meant to capture leads? eplaiaal ¢ Saall Ao sl 2 paid) W (4
: 33 uailall dadiall ({
a) Landm.g page s (0
b) Analytics Jsene Jen (2
c) Mobile device Ly, (=
d) Linking
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5) What will show you the number of visitors A pd s 4dS s g3l dae e (a a5V e (5

and how they arrived at the website? s

. Ll
a) Links g L) (o
b) Keywords SEO (¢
c) SEO Cladl (o
d) Analytics

A e na 8 L (6
Rala gl el 3 ity (1

6) What is true of analytics?
a) They vary in price and function

|l agrzen (@
b) They are all free dads ) u@:j; i ((G
c) They all perform the same function Al S (o

d) They are all expensive

&l 5a 5S35 ol @ sallay (Al GalaiDl 4 i) dansll 4 L (7
£ sl e ) i gl

7) What percentage of people demand that
websites be mobile friendly?

|

a) 64% ng‘; ((

0 &

b) 61% %46 (z

Q) 46% %16 (=
d) 16%

8) Choose the ideal loading time for a mobile e Jlead M) Juaaill 5 il (8

device. ‘U‘J‘1 8 (

Ol 10 (<
a) 6 seconds U$5 (z
b) 10 seconds s 8 (2

c¢) 5 seconds
d) 8 seconds

9) What happened to Albert's online traffic?
a) Nothing
b) It doubled

e i) e @l A8 jal Gas 13l (9

st Y (
- o 1 . - (‘.A
(G
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¢) It dropped
d) It fluctuated

10) How long did it take for sales to increase
7%7?
a) Avyear
b) 5 years
¢) No time
d) 6 months

Module Nine: Review Questions

1) What makes customers less likely to convert
leads to sales?
a) Touch point
b) Inconsistency
c) Quantity
d) Consistency

2) What are email, newsletters, promotional
offers, social media, white papers, and
webinars?

a) Offers

b) Samples

¢) Touch points
d) Resources

3) A give away must be something that
customer’'s
a) Ask for

$%7 dpnty Q) 334 ) 8 jaidl <)l (e oS (10
L (
Qs b (@
<as Y (z
el 6 (2

sdalil) Bas gl daa) sa

Olainall ¢ Slaadl Jy 5ol da je 8 e Dlandl Jany 3 L (1
ol
il dkads (|
Bl p2e (2
el (2
Gulill (2

Aokl Sl il (s SV 3 ) Bl (o e (2
BV s e laia¥) Jual gill il gy Ay 5 5l G g all g
case (I
Glie (@
ol Bl (z
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b) Want Aedding (2
c) Value
d) Use
4) What is a 30-day free trial an example of? f13ke o Jie Loy 30 2ol Ao 4 5030 (4
a) Freebie A Al e ((‘
b) Discount ::; (.G
0 Gift e (o
d) Sample
5) What does pay per click provide? oot S gl s il e (5
a) Quality el
b) ROI (ROI) Jleiiw¥) sile (o
el ) <G (z
C) Repeat customers LS (o
d) Quantity
6) What is generated on a landing page? 153 el Andal (B o5l o g3l) L (6
a) Qualit s
) y (ROI) leiia¥) dile (2
b) ROI eand) ) S5 (z
C) Repeat customers Ll (o
d) Quantity
7) What percentage of sales is repeat o088 Al lepall Ay sl Al (8 L (7
business? ?)50 (!
3) 50% %80 (=
° %20 (z
b) 80% %45 (s
) 20%
d) 45%
8) What percentage of communication to sl 0S8 o) a1 YL & giall Al o L (8
repeat customers should be promotion? fno ;M
a) 40% %40 (
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b) 35% %35 (<
c) 25% %50 (:
d) 50%
9) What was Harold's original conversion rate? a5 el L) Jisaill Jare s 1:° (9
a) 5% %5 (!
o %6 (<
b) 6% %20 (z
c) 20% %15 (=
d) 15%
10) What is the total conversion rate at the Al pall Al (B (SN ysatl) Jaea 52 u‘ (10
end of the study? %5 (!
o %6 (=
a) >% %15 (z
b) 6% %20 (2
¢ 15%
d) 20%

Module Ten: Review Questions 5 il Bas gl) daa
1) For whom do you tailor a campaign? e u‘“‘I (1
a) Each customer o Jeee &S (!

. Cargiual ) seanll (o
b) Target audience i panll il (g
c) Age groups wlY (2
d) No one
2) When tailoring a campaign what flematind (A e sleal (o8 Lo Alas ppanai e (2
information do you use? “’1"‘"““ (!
A8lial) (<
a) Sales Gl Sladl (2
b) Competition il aanll 3000 (2
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c) Market research
d) Lead management

3) How many power words are there? fla 3l kS 220 (3
a) 6 g (
(<
o) 8 10 (z
0 10 12 (s
d) 12
4) Which word creates a feeling of trust? PRI 1) gl 13 A AR (oo L (4
a) Guarantee Shes ((\
b) Love Ay (é
c) Save <L) (o
d) Discover
5) What is not one of the 4 W's? AW On laals ol 52 Le (5
a) Who o ((\
e (2
b) When L (z
¢) What (2
d) Why
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6) What answers the question of who?
a) Target audience
b) Repeat customer
c) Leads
d) Employees

7) What should you tweak if traffic is low?
a) ROI
b) SEO
c) Message
d) Sales

8) Tweaking a campaign is unsuccessful. What
should you do?
a) End campaign
b) Give it more time
c) Revisit 4 W's
d) It can upset your current employees

9) What was the tone of Evelyn’s original
campaign?
a) Frugal
b) Playful
c) Serious
d) Elegant

10) How much did sales increase at the end?
a) They did not
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