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Multi-level Marketing 

        ق   ع            

Module One: Review Questions مراجعة الوحدة الأولى 

1) Which of the following is a common 

network marketing company? 

a) Avon 

b) Google 

c) JC Penney 

d) Sony 

 

  ي       ي  ع             ق    ي   ئع ؟(  1

 . ف   ( 

 .  ص ح   ج جل (ب

 .جي  ي   ني (ج

 .  ني ( 

 

  

2) Network marketing companies are known 

for creating what? 

a) Return policies 

b) Downlines 

c) Hassle-free sales 

d) Contact lists 

 

             ق      ي  ع  ف      ه      ؟(  2

 .        لإ ج ع ( 

 .   نلا نز (ب

 .   ع                 عب (ج

 ق  ئم    ص ل

  

3) Independent agents are also known as 

what? 

a) Free agents 

b) Distributors 

c) Lone operators 

d) Rebels 

 

   ع ف     لاء             ضً     م     ؟(  3

 .  لاء  ج ني ( 

 .  زع   (ب

 .    غ       ن      (ج

          

  

4) How do independent agents typically earn 

their income? 

a) From an hourly rate 

b) From a set salary 

c) From freelance work 

d) From direct sales 

   ف    ب     لاء              هم ع  ة؟(  4

 .    ج       ع  ( 

 .      ب      (ب

 .     ع ل      (ج

         ع          ة ( 
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5) According to the module, commission-

based marketing usually allows agents to 

have what? 

a) High stress 

b) Holidays off 

c) Flexible hours 

d) More paid time off 

 

 ف ً       ة   ن     ، ع  ةً       ح       ق     ئم ع ى   ع     (  5

     لاء     ص ل ع ى     ؟

 .         ع  ي ( 

 .  ع ل (ب

 .  ع     ن  (ج

 إج زة   ف ع    ج 

  

6) Commission-based marketing is often 

known as the most _______ form of 

marketing. 

a) Controversial 

b) Lucrative 

c) Depressing 

d) Exciting 

 

غ   ً       ع ف       ق     ئم ع ى   ع      أنه          ل (  6

 ._______       ق

 .    ة   ج ل ( 

 .   ح (ب

 .  ز  (ج

 )     . 

 

  

7) When agents recruit new agents to the 

company, it is said to create what? 

a) A high turnover rate 

b) A recruitment cycle 

c) A large office environment 

d) A buddy system 

 

عن       م     لاء   جن     لاء ج          ،    ل لإن  ء (  7

     ؟

 . ع ل             ( 

 .   ة       ف (ب

 .    ة   ئ         (ج

 ن  م   ص ق ء ( 

 

  

8) Based on the sales of the ‘downline’ agent, 

the stipend the recruiting agent receives is 

          ب    ي ،  "downline"  ن ءً ع ى    ع      ل(  8

 :    ض      ل       ف ع  ةً 

 .     200 قل     ( 
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typically: 

a) Less than $200 

b) No more than $100 

c) A percentage 

d) Received three months after it is earned 

 

 .     100   ز   ع   (ب

 .ن    (ج

 .        ع   لا     ه        ه  ( 

 

  

9) _____________, also known as MLM, is a 

business marketing strategy. 

a) Multi-level management 

b) Multi-level marketing 

c) Many hands make light work 

d) None of the above 

 

_____________ ،    ع  ف    ضً     م       ز   (  9

                 ،  ي        ج       ق  ع  ل.

 إ   ة   ع  ة           ( 

     ق   ع             (ب

   ع           ي  جعل   ع ل      ف (ج

    يء       ق ( 

 

  

10) Network marketing is a type of business 

that is known for its part time and________ 

business practices. 

a) Rigid 

b) Flexible 

c) Strict 

d) All of the above 

 

      ق      ي    ن ع      ع  ل  ع  ف         ه (  10

    ج         م جزئي.

 ج   ة ( 

   ن  (ب

 ص  م (ج

  ل        علا  ( 
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Module Two: Review Questions مراجعة الوحدة الثانية 

1) Personal networks can include which of the 

following? 

a) Coworkers 

b) Past clients 

c) Managers 

d) All of the above 

 

           ض               ص     ً        ي؟(  1

 .ز لاء ع ل ( 

 .  ع لاء          (ب

          (ج

 . ل        علا  ( 

 

  

2) Agents must be aware that not all of their 

contacts will be _________. 

a) Very profitable 

b) Exciting to talk to 

c) Willing to help 

d) Speedy 

 

 جب             لاء  نه         ج    جه      ص ل (  2

 ._________     ص   هم

 .   ح ج   ( 

 .          ث (ب

 .ع ى    ع         ع ة (ج

 )     . 

 

  

3) A warm list is a lead list that typically 

contains what? 

a) Names of people the agent knows 

b) Names bought on a third-party list 

c) Names of people their coworkers know 

d) Names of clients found on the internet 

 

     ؟    ئ       فئ   ي ق ئ      ص ص    ي     ي ع  ةً ع ى (  3

 .    ء      ص        ع فهم      ل ( 

 .     ء        ة    ق ئ       ف      ث (ب

 .    ء      ص        ع فهم ز لاؤ م في   ع ل (ج

     ء   ع لاء     ج  ة ع ى  لإن  ن  ( 
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4) As per the module, what is one benefit of 

the agent creating a warm list? 

a) The agent can create a contact list for a 

coworker 

b) The agent does not have to buy a third-

party list 

c) The agent has more time to practice 

their presentation 

d) The agent already knows the potential 

client 

 

  ف ً       ة ،    ف ئ ة إن  ء      ل    ئ     فئ ؟(  4

 .       ل إن  ء ق ئ   جه     ص ل  ز  ل في   ع ل    ( 

 .    ع   ع ى      ل    ء ق ئ     جه        ج   (ب

 .     ل    ه    ز         ق            ع ض        ي (ج

 .     ل  ع ف     عل   ع  ل       ل ( 

 

  

5) Internet-lead generation can be completed 

through which of the following? 

a) Email inquiries 

b) Online surveys 

c) Contact forms 

d) All of the above 

 

  ي       ي             ه؟(  5

 .                  لإ     ني ( 

 .    لاع       ي ع    لإن  ن  (ب

 .ن   ج    ص ل (ج

 . ل        علا  ( 

 

  

6) Internet-lead generators allow the 

consumer to directly do what? 

   ح           ص ص ع ى  لإن  ن       ه        عل      ة (  6

     ؟
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a) Request information from a company 

b) Buy products directly from a website 

c) Watch videos without visiting the 

company website 

d) View marketing presentations 

 

 .  ب  ع              ( 

 .   ن ج        ة      ق  ع ى       لإن  ن    ء  (ب

 .                     ز   ة   ق         (ج

 .     ة ع  ض       ق ( 

 

  

 

 

 

 

 

7) Using a purchased lead list can cause the 

company to create what? 

a) Warm lists 

b) Spam 

c) Excessive leads 

d) Lead generators 

 

ق ئ     ع لاء      قع          ة إ ى ق  م          ؤ ي       م (  7

         إن  ء     ؟

 .ق  ئم   فئ  ( 

 .   ئل إ     ن    زعج  (ب

 . ؤ ي        (ج

 .          ص ص ( 

 

  

8) Purchased lead lists typically include what 

client information? 

a) Home address 

b) E-mail 

c) Cell phone numbers 

d) All of the above 

 

ع  ة      ض   ق  ئم   ع لاء      قع          ة  ع      (  8

   ع  ل؟

 .عن       نزل ( 

 .            ني (ب

 .  ق م   ه   ف          (ج

 . ل        علا  ( 

 

  

9) What is another name for a contact list? 

a) Blue book 

b) Black book 

c) Red book 

    ص ل؟         م  لآ      ئ   جه   (  9

      ب   ز   ( 

      ب       (ب

    ب      (ج
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d) White book 

 

      ب     ض ( 

 

  

10) Keep your contacts up-to-date and check in 

with them periodically to ensure 

____________. 

a) They are healthy 

b) They are still employed 

c) Communication remains open 

d) None of the above 

 

جه      ص ل     ص               ق  نه     ف  ع ى(  10

    ل    ي  ض    ____________.

 إنهم     ع    ص   ج  ة ( 

    ز      ع     (ب

    ص ل    ز ل        (ج

    يء       ق ( 

 

 

 

Module Three: Review Questions مراجعة الوحدة الثالثة 

1) In most companies, one of the first steps of 

recruiting for positions is to do what? 

a) Hire from within the company 

b) Place an ad in the newspaper 

c) Host a job fair 

d) Retrain existing agents 

 

في  ع م         ،       ى             ف   غل      ئف (  1

      عل     ؟

 .    ف       ل        ( 

 .ض  إعلان  في   ج   ة (ب

 .   ضف  ع ض      ئف (ج

 .إع  ة     ب     لاء          ( 

 

  

2) A personal and professional network can 

include which of the following? 

a) Friends 

b) Colleagues 

c) Trainers 

d) All of the above 

 

           ض              ص       هن     ً        ي؟(  2

 . ص  ب ( 

 .ز لاء (ب

 .         (ج

 .       علا  ل  ( 
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3) A satisfied customer can be a great tool as 

a what? 

a) Free agent 

b) Product tester 

c) Consultant 

d) Devil’s advocate 

 

                ع  ل     ضي    ة   ئع    ل     ؟(  3

 .   ل    ( 

 .          ن ج (ب

 .       (ج

 .    ي         ( 

 

  

4) One benefit of recruiting satisfied 

customers is that they can do what? 

a) Work for little money 

b) Provide honest feedback 

c) Quit whenever they want 

d) Act as managers 

 

إ  ى ف  ئ   جن     ع لاء     ض    ي  نهم      ع   فعل (  4

     ؟

 .  ع ل     ل      ل        ل ( 

 .ق م  لا     ص  ق  (ب

 . ق               ل  (ج

 .  ع ل         ( 

 

  

5) It is important for marketing agents to be 

flexible in what areas? 

a) Their pay rates 

b) Work schedules 

c) Vacation times 

d) Customer leads 

 

       هم    لاء       ق       ن     ن   في  ي  ج   ؟(  5

 . ع     ج   م ( 

 .ج   ل   ع ل (ب

 . لإج زة  ق    (ج

 .  ع لاء           ( 

 

  

6) Agents that are flexible in different areas 

are more likely to do what? 

a) Adapt well 

b) Quit the company 

c) Lose clients 

d) Become bored 

 

     لاء     ن   في  ج            م      ع ض    عل     ؟(  6

 .   ف ج ً   ( 

 .قم  إنه ء        (ب

 .  ع لاء      (ج

  ص ح   ل ( 
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7) Which of the following would be 

considered a benefit of being a marketing 

agent? 

a) Pay rates 

b) Medical insurance 

c) Stock options 

d) All of the above 

 

  ي       ي       ع         ً      ن     ل     ق؟(  7

 . ع      ج   ( 

 . أ      ي (ب

 .          هم (ج

 . ل        علا  ( 

 

  

8) Why is It important for the recruiter to 

stress benefits? 

a) The candidate will assume there are 

none 

b) The candidate may not ask first 

c) The candidate may think the recruiter is 

lying 

d) The candidate may lose interest 

 

  ؤ      جن       ئ ؟            هم    (  8

 .     ض      ح  نه     ج      ( 

 .     ح ق      أل     (ب

 .ق   ع         ح       جن     ب (ج

      ح ق             م ( 

 

  

9) One of a marketing company’s greatest 

tools are their ____________. 

a) Employees and agents 

b) Call lists 

c) Internet-lead generations 

d) Colleagues 

 

    ة     ع م                  ق  ي (  9

.____________ 

               لاء ( 

 ق  ئم           (ب

   ج  ل     ئ ة ع    لإن  ن  (ج

   ز لاء ( 

 

  

10) When recruiting new agents, most hiring 

managers recommend ________. 

a) Mentioning possible benefits. 

عن   ع      لاء ج   ،   صي  ع م     ي       ف  ـ (  10

.________ 

          ئ          . ( 

                (ب
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b) Waking up early 

c) Hiring from within 

d) Offering a lower salary 

 

       ف         ل (ج

     م    ب  قل ( 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Module Four: Review Questions  الرابعةمراجعة الوحدة 

1) What is one purpose of a marketing 

presentation? 

a) Putting on a fun show 

b) Displaying the agents employed by the 

company 

c) Explaining what a company does 

d) Watching random videos 

 

            غ  ض   ع ض        ي        ي؟(  1

 .    م ع ض      ( 

    ع ن          ع ض     لاء  (ب

 .  ح      ع ه        (ج

      ة       ف     ع   ئ   ( 
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2) Viewing a marketing presentation allows 

potential agents to do what? 

a) Leave feedback 

b) Ask questions 

c) Call their friends to join 

d) Leave early 

 

   عل     ؟     ة ع ض      ي    ح     لاء           (  2

 .         م        ( 

 .   ل   ئ   (ب

 .  صل  أص ق ئهم  لانض  م (ج

 .غ          ( 

 

  

3) Which of the following is a benefit 

discussed in a marketing presentation? 

a) Long work weeks 

b) Low turnout 

c) Small work groups 

d) Pay rates 

 

 

في ع ض      ي  ي       ي  ع      زة      ن ق  ه  (  3

       ق؟

 .       ع ل       ( 

 .إق  ل  ن  ض (ب

 . ج  ع     ع ل   صغ  ة (ج

 . ع      ج   ( 

 

  

4) Why are benefits considered an important 

factor for potential agents? 

a) They can be considered a ‘deal breaker’ 

b) They can take a while to explain 

c) They are constantly changing 

d) They are considered really cool 

        ع         ئ  ع  لاً  ه  ً   ع   ل         ؟(  4

 ."      ع     م "ف صلاً   ص    ( 

 .           غ ق    عض    ق      ح (ب

 .إنهم   غ              (ج

 . م  ع            ئ  ( 

 

  

5) What is a marketing success story? 

a) A story of how the company started. 

b) A story of how the company recruits 

agents every year 

c) An example of an agent who performs 

well in the company 

     ي قص  نج ح       ق؟(  5

 .قص    ف             ( 

 .ص    ف    م          جن     لاء  ل ع مق (ب

 .   ل ع ى    ل  ع ل    ل ج   في        (ج

 .   ل ع ى       إن  ء ع ض      ي   ئ  ( 
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d) An example of how to create a great 

marketing presentation 

 

  

6) In marketing, success stories are best 

showcased in what method? 

a) In a live presentation 

b) Showing pictures  

c) Talking about them a lot 

d) Having a letter read out loud 

 

في       ق ،   م ع ض قصص   نج ح    ل  فضل  أي (  6

      ؟

 .في ع ض  ي ( 

 .  ه  ص   هم   ج    (ب

 .   ث عنهم       (ج

    ب  نهم          ب     ء ه  ص   ع ل   ( 

 

  

7) Which of the following is one method of 

showing a marketing presentation online? 

a) Handing out brochures 

b) Filming a podcast 

c) Displaying flyers 

d) Creating a photo collage 

 

 ي       ي  ع  إ  ى     إ ه   ع ض      ي       ق ع   (  7

  لإن  ن ؟

 .  ز            ( 

 . ص            (ب

 .ع ض   ن     (ج

 .إن  ء ص  ة  ج ع  ( 

 

  

8) What is a non-technology-based form of 

marketing presentations? 

a) Creating a slideshow 

b) Filming a video 

c) Posting to a website 

d) Printed brochures 

        ل   ع  ض                     غ       ئ   ع ى (  8

     ن   ج  ؟

 .إن  ء ع ض    ئح ( 

 . ص    ف     (ب

 .  ن   ع ى   ق  ع ى       لإن  ن  (ج

 .    ع         ( 

 

  

9) Let your ____________ know what the 

company has to offer and what they can 

expect from it  

a) Managers 

 ع ____________     ص     ع ف        ه        (  9

                قعه  نه 

       ء ( 

   ع لاء (ب

            ع   ل  (ج
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b) Clients 

c) Potential agents  

d) None of the above 

 

    ئ       ق ( 

 

  

10) Finding the _______ for your marketing 

team can seem like quite a challenge. 

a) Best location 

b) Icebreakers 

c) Right candidate 

d) Incentives 

 

قد يبدو العثور على _______ لفريق التسويق الخاص بك (  10

 بمثابة تحدٍ كبير

  فضل   ق  ( 

          ج    (ب

      ح    ن  ب (ج

      فز ( 

 

 

 

 

 

 

 

 

 

 

 

Module Five: Review Questions مراجعة الوحدة الخامسة 

1) A mentor is designed to mainly offer 

what? 

a) Influence 

b) Advice/feedback 

    م  ص  م  ع  ه     م    ل  ئ  ي     ؟(  1

 . أ    ( 

 .نص    /  لا     (ب

 .        (ج

 . أ      ج  ي ( 
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c) Networks 

d) Leverage 

 

  

2) A sponsor is designed to mainly offer 

what? 

a) Feedback 

b) Support 

c) Influence 

d) Advice 

 

  م  ص  م     عي     م    ل  ئ  ي     ؟(  2

 .   ج    ( 

 .   عم (ب

 . أ    (ج

 .  نص    ( 

 

  

3) One of the first aspects to discuss in MLM 

training is what? 

a) The basics of marketing 

b) How to close the sale 

c) How to create networks 

d) The need for uniforms 

 

      ج  نب     ى    ن ق   في     ب       ز           (  3

                ؟

 .              ق ( 

 .      إغلا        (ب

 .      إن  ء         (ج

 .    ج    زي      ي ( 

 

  

4) Training should initially be based on what? 

a) The trainer’s agenda 

b) The size of the learning class 

c) Their pay ranges 

d) The agent’s job duties 

 

  جب     ع          ب في         ع ى     ؟(  4

 . جن ة      ب ( 

 . جم  ص     ع م (ب

 .ن         هم (ج

 .  ج    ع ل      ل ( 

 

  

 

 

 

5) What is one tool discussed in recruitment 5  )ي إ  ى           ي      ن ق  ه  في     ب       ف؟     

 . لام   ن  ( 
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training? 

a) Persuasive speaking 

b) Product prices 

c) Company history 

d) Proper uniforms 

 

 .  ع      ن ج   (ب

 .    خ        (ج

   زي      ي    ن  ب ( 

 

  

6) Why is recruitment training typically 

longer than other training sessions? 

a) It is the most boring to cover 

b) There are more skill sets to discuss 

c) Many agents quit during this phase 

d) There are less agents available to teach 

it 

 

      ع  ة               ب ع ى       ف    ل            (  6

               ى؟

 .إنه         لاً    غ    ( 

 . ن      ز       ج  ع      ه        ن ق   (ب

 .     ل   ع           لاء  لال             (ج

 . ن   ع    قل      ع لاء                ه  ( 

 

  

7) Which of the following is one aspect of 

ethics training? 

a) Pay rates 

b) Office behavior 

c) Dress code policy 

d) Time off request process 

 

  ي       ي        ج  نب       ب ع ى    لاق   ؟(  7

 . ع      ج   ( 

 .          ب (ب

 .      ق  ع       س (ج

 .ع       ب  لإج زة ( 

 

  

8) What is one practice of ethics training? 

a) Journaling 

b) A slideshow 

c) Silent reflection 

d) Role playing 

 

     ي إ  ى               ب    لاقي؟(  8

 )       . 

 .ع ض    ئح (ب

 . نع  س ص    (ج

 . عب        ( 
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9) To create a good team, new recruits must 

______? 

a) Share contacts 

b) Train other recruits 

c) Receive proper training 

d) None of the above 

 

 لإن  ء ف  ق ج   ،  جب ع ى    جن      ج   ______؟(  9

        جه      ص ل ( 

     ب    جن     لآ     (ب

    ي       ب    ن  ب (ج

    يء       ق ( 

 

  

10) If new agents don’t receive adequate 

training after being hired, many will ____. 

a) Speak to HR 

b) Ask for a transfer 

c) Quit 

d) Leave early 

 

    م    ق     لاء   ج        ً   ن   ً   ع   ع  نهم ، ف      (  10

   ع     نهم ____.

    ث إ ى                 ( 

    ب       ل (ب

 قم  إنه ء (ج

 غ       ً   ( 
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Module Six: Review Questions مراجعة الوحدة السادسة 

1) A mentor can offer what to a new agent? 

a) Advice 

b) Feedback 

c) Support 

d) All of the above 

 

                   م        ل ج   ؟(  1

 .  نص    ( 

 .   ج    (ب

 .   عم (ج

 . ل        علا  ( 

 

  

2) New agents are typically paired with 

mentors who have done what? 

a) Traveled outside the country 

b) Started out as a beginning agent with 

the company 

c) Been promoted recently 

d) Was recently hired with the company 

 

 ع  ة      م إق        لاء   ج        جه         فع        ؟(  2

 .  ف     ج    لا  ( 

 .        ل     ئ           (ب

 . م   ق  ه  ؤ ً   (ج

 . م    ع ق   عه  ؤ ً             ( 

 

  

3) What is one benefit mentees receive from 

mentorship? 

a) They don’t have to work with their boss 

b) They gain confidence 

c) The environment is less strict 

d) The training doesn’t last very long 

 

     ي     زة    ي   صل ع  ه                لإ    ؟(  3

 .  س ع  هم   ع ل     ئ  هم ( 

 .              (ب

 .    ئ   قل ص     (ج

  م             ب    لا ( 

 

  

4) What is one aspect mentors can help 

mentees with? 

a) Do their work for them 

             ج  نب    ي            ع   ه      جه  (  4

          ؟

 .     م  ع  هم  هم ( 

 .قم  إ    هم إ ى ق م آ   (ب
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b) Refer them to another department 

c) Build their networks 

d) Salesmanship 

 

 

 . ن ء      هم (ج

 .ف        ( 

 

  

5) What is one benefit mentors receive from 

mentorship? 

a) Develop leadership skills 

b) Shorter work days 

c) A training bonus 

d) A promotion 

 

     لإ    ؟    ي     ئ ة    ي   صل ع  ه      جه   (  5

 .       ه           ة ( 

 .   م ع ل  قص  (ب

 .   فأة     ب (ج

 .  ق   ( 

 

  

6) Helping new agents can establish mentors 

as what within the company? 

a) Know-it-alls 

b) Common trainers 

c) Push-overs 

d) Subject matter experts 

 

 نهم       ل          ع ة     لاء   ج   إن  ء        ع ى (  6

       ؟

 . ع ف  ل  يء ( 

 .                   (ب

 . ف      غ (ج

 .    ء     ض ع ( 

 

  

7) What is one practice used in mentoring? 

a) Live drills 

b) Individual sessions 

c) Videos 

d) Hypnotizing session 

 

 

     ي إ  ى                     في     ج ه؟(  7

 )            . 

 .         ج      (ب

 .      ف     (ج

 .ج       ن  م    غن    ي ( 

 

  

8) Why is it important to document the 8  )هم     ق             ج ه           في       ؟             

 .          م           لآ              ( 
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mentoring practices used in the company? 

a) So other trainers don’t copy them 

b) To allow the mentee to have a copy of 

them 

c) To know what practices are beneficial 

d) So the mentor can remember how to 

do it next time 

 

 .     ح       ب     ص ل ع ى ن     نه  (ب

 .  ع ف                  ة (ج

   في     ة                                      م    ( 

       . 

 

  

9) For new agents, a _________can be a great 

resource and tool to have in their corner. 

a) Sponsor 

b) Mentor 

c) A and B 

d) None of the above 

 

   ن        لاء   ج   ،              _________  ص ً   (  9

   ئعً      ة في   نهم.

     عي ( 

   ن    (ب

     ب (ج

  يء       ق   ( 

 

  

10) The most common type of mentoring is 

using ________. 

a) Journaling 

b) Group sessions 

c) Q&A 

d) One-on-one pairs 

 

       ن  ع     ج ه    عً           م ________.(  10

 )          

 ج        ج  ع  (ب

  ؤ ل  ج  ب (ج

  ز  ج      ع ى      ( 
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Module Seven: Review Questions مراجعة الوحدة السابعة 

1) Presentation training typically focuses on 

what? 

a) Customer service 

b) Information delivery 

c) Marketing basic 

d) Employee communication. 

 

 ع  ة       ز     ب   ع ض        ي ع ى     ؟(  1

 .       ز  ئ  ( 

 .    م    ع      (ب

 .      ق         (ج

 .  ص         ف ( 

 

  

2) What is one method of marketing 

presentations? 

a)  A printed flyer 

b) Employee training session 

c) A handbook 

d) Microsoft PowerPoint 

 

     ي إ  ى         ق   ع  ض          ؟(  2

 .ن  ة     ع  ( 

 .ج        ب          (ب

 .   ب (ج

 .        ف         ن  ( 

 

  

3) What is one way an agent can provide 

copies of their presentation? 

a) Show it on a big screen 

b) Make the session viewable online 

c) Provide printed programs 

    ي إ  ى          ي           ل     لا ه      م ن خ    (  3

 ع ضه        ي؟

 . ع ضه  ع ى          ة ( 

 . جعل   ج    ق       ع ض ع ى  لإن  ن  (ب

 .    م     ج     ع  (ج

 .قم   ع ة             ن س        ه ( 
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d) Invite a lot of people to watch it 

 

  

 

 

 

 

 

 

 

 

 

4) What is one benefit of providing copies of 

a presentation to the audience? 

a) The audience can take notes 

b) The audience can take notes for other 

companies 

c) The agent only has to speak once about 

a topic 

d) It eliminates questions the audience 

may have 

 

    ف ئ ة     م ن خ      ع ض        ي   ج ه  ؟(  4

 .       ج ه            لا     ( 

 .       ج ه          لا               ى (ب

 . جب ع ى      ل      ث   ة     ة ف   ع    ض ع    (ج

 إنه  ز ل    ئ      ي ق         ى   ج ه   ( 

 

  

5) When practicing their presentations, 

agents should start by doing what? 

a) Presenting in front of a large group 

b) Practicing with small groups 

c) Doing online videos only 

d) Asking to present with another person 

 

 عن         ع  ضهم           ،  جب             لاء      ؟(  5

 .      م     ج  ع      ة ( 

 .     ب     ج  ع   صغ  ة (ب

 .ع ل       ف     ع ى  لإن  ن  ف   (ج

 .  ب       م      ص آ   ( 

 

  

6) While the agent practices their 6  )    ن       س      ل   ع ض        ي ،  جب ع ى      ب  

   عل     ؟
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presentation, the trainer should do what? 

a) Offer criticism 

b) Stare at the agent the entire time 

c) Provide feedback 

d) Leave the room 

 

 .ق م  ن       ( 

 .      ق في      ل    ل    ق  (ب

 .    جع     م    غ     (ج

 .غ      غ ف  ( 

 

  

 

 

 

 

 

 

 

7) Why is it important to offer different 

marketing resources? 

a) In case one method breaks 

b) In case no one likes the first method 

c) It allows the agent to pick which one 

they like 

d) It gives the audience viewing options 

 

       هم     م                     ؟      (  7

 .في       ع ل           ة ( 

 .في      ع م إعج ب                  ى (ب

 .   ح      ل             ص    ي   ب (ج

  ع ي               ة   ج ه   ( 

 

  

8) When an agent is able to offer more 

marketing resources, they do what? 

a) Become more versatile 

b) Become stressed 

c) Favor one method over another 

d) Get bored with the material 

 

عن              ل ق  ً   ع ى     م    ز                  ق ، (  8

 ف       عل؟

 .         ن عً  ( 

 .          (ب

 .  ضل       ع ى    ى (ج

 .  ع       ل           ( 

 

  

9) One of the final steps of the recruiting is 9  ) ل إ  ى             ف      ة في إن  ء        م    
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creating and using a ___________ 

a) Client list 

b) Recovery system 

c) Marketing presentation 

d) Sales pitch 

 

___________ 

 ق ئ     ع لاء ( 

 ن  م          (ب

 ع ض      ي (ج

     عب      ع   ( 

 

  

10) When creating a ___________, one of the 

first aspects to consider is how you want 

to present it. 

a) Board meeting 

b) Marketing presentation 

c) An upcoming team meeting 

d) Black book 

 

عن  إن  ء ___________ ، فإ        ج  نب     ى    ي (  10

  جب    ع  ه                ه.

  ج   ع  ج س  لإ   ة ( 

 ع ض      ي (ب

  ج   ع ف  ق ق  م (ج

      ب       ( 

 

 

Module Eight: Review Questions مراجعة الوحدة الثامنة 

1) Why is social media said to be the key to 

networking? 

a) It connects people together worldwide 

b) The sites are all owned by the same 

people 

c) It works as a great training tool for new 

agents 

d) The sites allow users to be anonymous 

 

          ل       ئل      صل   ج   عي  ي     ح      صل؟(  1

 .       ن س  عً  في ج     ن  ء   ع  م ( 

 .ج         ق          ن س      ص (ب

 .  إنه  ع ل  أ  ة     ب   ئع      لاء   ج (ج

 .   ح      ق              أ     ن    جه     ( 

 

  

2) What can businesses MOST likely 

accomplish on social media sites? 

a) Create new products/services 

   ي             ه         ع ى    جح ع ى    ق     (  2

      صل   ج   عي؟

 .إن  ء  ن ج   /       ج   ة ( 

 . ع        إج  ء         ب     ص   هم (ب
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b) Rewrite their training procedures 

c) Directly connect with customers and 

clients 

d) Train their employees 

 

 .     صل              ع لاء    ع لاء (ج

 .    ب      هم ( 

 

  

3) According to the modules, websites are 

usually recognized by what factor? 

a) Their place on the internet 

b) The .com suffix 

c) Their page’s bright colors 

d) The slow ability to load properly 

 

 ف ً            ن     ،   م    ع ف ع ى    ق      ب ع  ةً (  3

         ي ع  ل؟

 .   نهم ع ى  لإن  ن  ( 

 .com.      (ب

 .         ز      ص    هم (ج

 .     ئ  ع ى       ل    ل ص  ح      ة ( 

 

  

 

 

 

 

 

 

4) Web blogs were first introduced and used 

as what? 

a) Photo galleries 

b) Social media sites 

c) Chat rooms 

d) Personal online journals 

 

  م     م    ن       ب   ل   ة         ه  ع ى  نه      ؟(  4

 . ع  ض   ص   ( 

 .  علام   ج   ع     ق     ئل  (ب

 .غ ف         (ج

 .   جلا      ص   ع ى  لإن  ن  ( 

 

  

5) Facebook is one social media site that 

allows companies to do what? 

a) Market to customers around the world 

b) Act as an individual person 

5  )Facebook  ق       صل   ج   عي    ي    ح          

           عل     ؟

 .        ع لاء في ج     ن  ء   ع  م ( 

 . ص ف      (ب

 . نضم إ ى  ج  ع    ج   ع   (ج
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c) Join social groups 

d) Troll other users for marketing leads 

 

 .   ل ع ى             لآ           ق      ق  ( 

 

  

6) Twitter is a social media site that was 

created in what year? 

a) 2008 

b) 2006 

c) 2004 

d) 2002 

 

6  )Twitter ق     ئ   ج   ع    م إن  ؤ  في  ي ع م؟      

 ) 2008. 

 .2006 (ب

 .2004 (ج

 ) 2002. 

 

  

7) LinkedIn is a social media network that is 

designed for what? 

a) Friends and family 

b) College students 

c) Parents 

d) Business professionals 

 

7  )LinkedIn ي         ئ   ج   ع    ص        جل     ؟  

 .  ص ق ء    ع ئ   ( 

 . لاب        (ب

 . لآ  ء (ج

 .    في   ع  ل ( 

 

  

 

8) Since launching in 2003, LinkedIn has 

reached approximately how many 

registered users? 

a) 15 million 

b) 12 million 

c) 9 million 

d) 6 million 

 

إ ى ع    LinkedIn ،  صل 2003إ لاقه في  ن  (  8

                ج         ً ؟

 .    ن  15 ( 

 .      12 (ب

 . لا    9 (ج

 ) 6000000. 

 

  

9) ____________ is a tool that links people from 9  ) ج     ن  ء   ع  م____________  ي    ة        ن س    

   ي    س ( 
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all across the globe 

a) Myspace 

b) Xanga 

c) Social Media 

d) Photobucket 

 

 Xanga (ب

    ئل      صل   ج   عي (ج

 ف         ( 

 

  

10) _____________ is designed to keep people 

connected.  

a) The phone book 

b) Social media 

c) Sunday dinner 

d) The workplace 

 

 _____________  ص م لإ   ء   ن س ع ى   ص ل.(  10

  ف     ه  ف ( 

      صل   ج   عي   ئل  (ب

 ع  ء      (ج

        ع ل ( 

 

 

 

 

 

 

 

 

Module Nine: Review Questions مراجعة الوحدة التاسعة 

1) Agents in training are taught to do what? 

a) Build their profile first 

b) Join all social media sites 

c) Reach out to build their network 

d) Stay off the grid for a while 

 

   م  ع  م   لاء في       ب ع ى      م      ؟(  1

 . ن ء    هم     صي     ( 

 . نضم إ ى ج       ق       صل   ج   عي (ب

 .   صل   ن ء     هم (ج

 .  ق  ع ً   ع             ة ( 
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2) What can a trainer do to help new agents 

build their contact lists? 

a) Stand by and watch the agent work 

b) Give them your list of contacts to copy 

c) Tell them who to contact 

d) Provide warm leads 

 

      ي           ب فع ه     ع ة     لاء   ج   في  ن ء ق  ئم (  2

    ص ل     ص   هم؟

 .قف    قب ع ل      ل ( 

 .  ن هم ق ئ   جه      ص ل     ص      ن  ه  (ب

 .     م       ص    (ج

 .  ف          فئ  ( 

 

  

3) What is one way agents can leverage their 

personal or professional network? 

a) Read books on professional business 

b) Attend professional seminars 

c) Watch presentations online 

d) Ask their mentors to contact people for 

them 

 

    ي إ  ى          ي          لاء     لا ه         ة    (  3

     هم     ص         هن  ؟

 . ق      ً  ع    ع  ل    هن   ( 

 . ض     ن        هن   (ب

 .     ة   ع  ض ع ى  لإن  ن  (ج

    ب         هم    ص ل       ص ن     عنهم ( 

 

  

4) When leveraging a network for help, the 

agent must remember to do what? 

a) Return the favor 

b) Ask for more favors 

c) Nothing 

d) None of the above 

 

عن         ة            ص ل ع ى      ع ة ،  جب          (  4

      ل      عل     ؟

 .      ج  ل ( 

 .   ب    ز              (ب

 .    ئ (ج

    يء        ع ى ( 

 

  

5) An elevator speech typically lasts how 

long? 

a) 1 to 2 minutes 

b) 2 to 3 minutes 

c) 3 to 4 minutes 

 ع  ة             ب    صع  إ ى   ى؟(  5

 .    ق    إ ى  ق      ( 

 . ق ئق 3إ ى  2 (ب

 . ق ئق 4إ ى  3 (ج

  ق ئق 5إ ى  4    ( 
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d) 4 to 5 minutes 

 

  

6) When creating their own marketing 

presentation, the new agent must 

determine what? 

a) The purpose of the presentation 

b) The music they want to use 

c) What to color on their poster boards 

d) Their stage name 

 

 

عن  إن  ء ع ض      ي   ص  ه ،  جب ع ى      ل   ج    (  6

           ؟

 .  غ ض      ع ض ( 

 .   ي               ه         ى (ب

 .          ع ى           ص        ص   هم (ج

 .  م         ( 

 

  

7) What is the final part of a marketing 

presentation? 

a) The product introduction 

b) The fact slides 

c) The wind up 

d) The follow-up session 

 

         جزء            ع ض        ي؟(  7

 .         ن ج ( 

 .         نز ق (ب

 . ن هى      ح (ج

 .ج          ع  ( 

 

  

8) An agent should be prepared to do what 

during a follow-up session? 

a) Answer questions from the client 

b) Clean up the presentation area 

c) Repeat everything they said in the 

presentation 

d) Pay for the rental hall 

 

 جب              ل    عً        م        ث   ن ء ج    (  8

       ع ؟

 . جب ع ى   ئ     ع  ل ( 

 .ن ف  ن      ع ض (ب

 .     ل    ق     في   ع ض (ج

 . ف    ج       ع  ( 

 

  

9) Before an agent can go out into the world 9  ) ق ل               ل         ج إ ى   ع  م     ث ع    لاء

 ج   ،  جب     ع ف _________         جن   م



 

29 

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service – COPY RIGHT PROTECTED © 

                   - )                                                              (                                  ©   

to seek new agents, they have to know the 

_________of how to recruit them 

a) Rules 

b) Methods 

c) A and B 

d) Secrets 

 

      ع  ( 

       (ب

     ب (ج

 )        

 

  

10) A ________ will have the answers when the 

recruits have questions. 

a) Manager 

b) Trained agent 

c) Member of HR 

d) None of the above 

 

________  لإج     عن           ى  A        ى (  10

    جن      ئ  .

 )      

    ل    ب (ب

 عض                  (ج

    يء       ق ( 
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Module Ten: Review Questions مراجعة الوحدة العاشرة 

1) What is one reason MLM is said to have a 

bad reputation? 

a) The agents are mean 

b) The presentations are boring 

c) Their processes can be misleading 

d) The company is too big 

 

               ب    ي  جعل       ز                   (  1

   ئ      ع ؟

 .    لاء  ئ     ( 

 .  ع  ض      (ب

 .             ع     هم  ض    (ج

 .           ة جً   ( 

 

  

2) What can an agent do to counteract the 

MLM’s bad reputation? 

a) Divert attention 

b) Act honestly 

c) Make up rumors about a competitor 

d) Don’t answer any questions 

 

       ز  ؟       ي           ع ه      ل     جه    ء   ع (  2

 .    ل   ن     ( 

 . ص ف  أ  ن  (ب

 .    ق   ئع   ع         ن ف    (ج

 .   ج ب ع ى  ي   ئ   ( 

 

  

3) An agent should never do what regarding 

a follow-up session? 

a) Offer the session to the client 

b) Answer questions outside of a follow-

up session 

c) Give clients information about setting 

up a follow-up session 

d) Pressure the client 

 

  جب      عل      ل   ً         ي   ع ق  ج          ع ؟(  3

 .ع ض   ج    ع ى   ع  ل ( 

 . جب ع     ئ      ج ج          ع  (ب

 .  نح   ع لاء  ع        ل إع    ج        ع  (ج

 .  ضغ  ع ى   ع  ل ( 

 

  

4) Agents are trained to follow-up with a 

client at what point? 

a) If the client opts them in 

b) At the beginning of the presentation 

    ؟  م     ب     لاء ع ى       ع       ع  ل في  ي   (  4

 .إ         م   ع  ل ( 

 .في         ع ض (ب

 .     ة  ع   ن ه ء   ع ض        ي (ج

 . ع  ع ة    م      ث      ي ( 



 

31 

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service – COPY RIGHT PROTECTED © 

                   - )                                                              (                                  ©   

c) Immediately after the presentation ends 

d) Several days after a marketing event 

 

 

  

5) A marketing or sales pitch should never 

include what? 

a) Photographs 

b) False facts 

c) Bright colors 

d) Long forms of text 

 

       ق         ع  ؟      جب      ض    ي ع ض (  5

 .  ص   ( 

 .   ئق       (ب

 .         ق  (ج

 .    ل            نص ( 

 

  

6) An agent should always be willing to do 

what for clients? 

a) Give a free trial of the service 

b) Provide special pricing for certain 

customers 

c) Offer their friends a discount 

d) Answer their questions 

 

 جب              ل   ئً   ع ى    ع      عل          جل (  6

   ع لاء؟

 .  نح ن     ج       ج ن             ( 

 .    م   ع     ص    عض   ع لاء (ب

 .ع ض  صم  ص ق ئهم (ج

 . جب ع    ئ  هم ( 

 

  

7) How are expectations made realistic for 

marketing agents? 

a) They are aware of work they must do to 

succeed 

b) They are told they can make big 

bonuses after several projects 

c) They think they can take time off when 

business is slow 

d) They are unsure of how much of an 

investment they need to make 

    لاء       ق؟   ف   م جعل     قع     قع  (  7

إنهم ع ى          ع ل    ي  جب ع  هم      م  ه      ق  ( 

 .  نج ح

ق ل  هم إنهم      ع       م    فآ      ة  ع  ع ة  (ب

      . 

 . ع          إ   نهم     إج زة عن           ع ل    ئً  (ج

إنهم غ     أ         جم             ي     ج   إ ى  ( 

 .     م  ه
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8) According to the module, how are 

expectations made realistic for the 

marketing client? 

a) They know how to contact the agent 

b) They are unsure if they need to pay 

money now 

c) They are made aware of result 

turnaround times 

d) They think the agent will go away if they 

don’t look at them 

 

 ف ً       ة ،   ف   م جعل     قع     قع      ن     ع  ل (  8

       ق؟

 . ع ف            ص ل       ل ( 

 .إنهم غ     أ         إ     ن      ج  إ ى  ف      ل  لآ  (ب

 .  م ع ى ع م  أ ق   إنج ز   ن  ئج (ج

 . ن     إ  هم ع              ل     ب  ع ً   إ    م  ( 

 

  

9) Ethics in the workplace is essential 

and___________ responsibility  

a) The boss’ 

b) The new recruit’s 

c) Everyone’s 

d) No one’s 

 

   لا  في        ع ل ض        __________ (  9

     ؤ    

    ئ س ( 

    جن    ج    (ب

   ج    (ج

 )       

 

  

10) Clients will investigate any company they 

want to do business with, so it is important 

that your company present as __________.  

a) Positive 

b) Ethical 

c) Online 

    م   ع لاء        ق في  ي                ع  ل  عه  ، (  10

 __________.           هم       م          م 

   ج  ي ( 

    لاق   (ب

 ع    لإن  ن  (ج

     ب ( 
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d) A and B 

 

 


