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Optimizing e-Learning

Module One: Review Questions

D)

Which of the following is a common
network marketing company?

a) Avon

b) Google
c) JC Penney
d) Sony

Network marketing companies are known
for creating what?

a) Return policies
b) Downlines

c) Hassle-free sales
d) Contact lists

Independent agents are also known as
what?

a) Free agents

b) Distributors

C) Lone operators
d) Rebels

How do independent agents typically earn
their income?

a) From an hourly rate
b) From a set salary
c) From freelance work
d) From direct sales
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5)

According to the module, commission-
based marketing usually allows agents to
have what?

a
b
C
d

~—

High stress

~—

Holidays off
Flexible hours

= —

More paid time off

Commission-based marketing is often
known asthe most ____ form of
marketing.

a) Controversial

b
C
d

~—

Lucrative

—_

Depressing

~—

Exciting

When agents recruit new agents to the
company, it is said to create what?

a) A high turnover rate

b) A recruitment cycle

c) A large office environment
d) A buddy system

Based on the sales of the ‘downline’ agent,
the stipend the recruiting agent receives is
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typically:

a) Less than $200
b) No more than $100
C) A percentage

d) Received three months after it is earned

, also known as MLM, is a

business marketing strategy.

a) Multi-level management

b) Multi-level marketing

c) Many hands make light work
d) None of the above

10) Network marketing is a type of business

that is known for its part time and
business practices.

a
b
C
d

~—

Rigid

Flexible

Strict

All of the above

_ —~
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Module Two: Review Questions 45U Bas lf Aaal ya
1) Personal networks can include which of the €k Lae Ul dnad sl clSatl) et o Sy (1
following? Jee 2y (]
Ol eShaall (o
a) Coworkers Gl (z
b) Past clients ety S (o

c) Managers
d) All of the above

2) Agents must be aware that not all of their Juai¥) Clea maan 0S5 Gl S S of e (2
contacts willbe o 2‘*“}“‘
S e ()
a) Very profitable oaaill Hie (@
b) Exciting to talk to saeluall daaiu) e (2
c) Willing to help & (3
d) Speedy
3) A warm list is a lead list that typically fike e Bale (g giat ) Galia )l Aali o f\-‘\é‘ﬂ‘ MM\ (3
contains what? (Sl el (aladY) slaud (]
LAl Caplall Al (e 5 jiiall slandl) (2
a) Names of people the agent knows endl & aa 52 ) agh a0l (alalY) cland (2
b) Names bought on a third-party list i Y e sasasall eSleall sland (2

c) Names of people their coworkers know
d) Names of clients found on the internet
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4) As per the module, what is one benefit of Fa08)s Aaila) JaS 5l o L) 3038 La ¢ Bas ) @5;‘ (4
anll 3 Jia 3t Ol il Al oLt QS0 ey (I

A Al Cleall Al o) 58 dS ) e e Y (@
el G el A Jladd 8 e el 4l dS S (2
Jindl Juanll Jailly i JS 5 (2

the agent creating a warm list?

a) The agent can create a contact list for a
coworker

b) The agent does not have to buy a third-
party list

c) The agent has more time to practice
their presentation

d) The agent already knows the potential

client
5) Internet-lead generation can be completed fallSinl (S b les 1 (5
through which of the following? T i
Y e sl aleddain) (@
a) Email inquiries i
eVl 23l (g

b) Online surveys
» |9
c) Contact forms el le s (2

d) All of the above

6) Internet-lead generators allow the 5l ey Of llgiusall i 3y e palia )l il e w55 (6

consumer to directly do what? 1l
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a) Request information from a company

b) Buy products directly from a website

c) Watch videos without visiting the
company website

d) View marketing presentations

7) Using a purchased lead list can cause the

company to create what?

a) Warm lists

b) Spam

c) Excessive leads
d) Lead generators

8) Purchased lead lists typically include what

client information?

a) Home address

b) E-mail

c) Cell phone numbers
d) All of the above

9) What is another name for a contact list?

a) Blue book
b) Black book
¢) Red book
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d) White book

10) Keep your contacts up-to-date and check in
with them periodically to ensure

a) They are healthy

b) They are still employed

¢) Communication remains open
d) None of the above

Module Three: Review Questions
1) In most companies, one of the first steps of
recruiting for positions is to do what?

a) Hire from within the company
b) Place an ad in the newspaper
C) Host a job fair

d) Retrain existing agents

2) A personal and professional network can
include which of the following?

a) Friends

b) Colleagues

c) Trainers

d) All of the above
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3) A satisfied customer can be a great tool as

a what?

a) Free agent

b) Product tester
¢) Consultant

d) Devil's advocate

4) One benefit of recruiting satisfied
customers is that they can do what?

a) Work for little money

b) Provide honest feedback
c) Quit whenever they want
d) Act as managers

5) Itis important for marketing agents to be

flexible in what areas?

a) Their pay rates
b) Work schedules
¢) Vacation times
d) Customer leads

6) Agents that are flexible in different areas
are more likely to do what?

a) Adapt well

b) Quit the company
c) Lose clients

d) Become bored
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7) Which of the following would be € sndd JiS 5 i S 13ka o i) (S b e 6l (7
considered a benefit of being a marketing oYl e (1
agent? b o (=

a) Pay rates eyl S (o

b) Medical insurance
c) Stock options
d) All of the above

8) Why is It important for the recruiter to 200 dll vl S () agall 0 13 (8
stress benefits? NPT 4:'*7 c—wﬂ‘ =it (I
b ¥ S misal (@
a) The candidate will assume there are (S Yl ) il all Sy B (2
none plaia ¥l 2y 08 =l jall (2

b) The candidate may not ask first

c) The candidate may think the recruiter is
lying

d) The candidate may lose interest

9) One of a marketing company's greatest o Gsmll 4S5 @l 5ol plae§ e saal 5 (9
toolsaretheir _ : :
a) Employees and agents ClallSall 2l 8 (o
b) Call lists iy e a3l Jual) (g
) Internet-lead generations Sl (3
d) Colleagues

10) When recruiting new agents, most hiring — cala gl (g e plama mgy ¢ 238 $DISH et e (10

Managers recommend _ —_—
Aldiad) 31 <3 (i

a) Mentioning possible benefits. |Sse Blaguyl (@
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b) Waking up early Jalall O bl (z
c) Hiring from within JB i e (2

d) Offering a lower salary

Module Four: Review Questions dayl ) Baa gl daa) e

1) What is one purpose of a marketing € mtl) il (g yall (ml e f sl g8 Lo (1
AS L il DS (i e (@
a) Putting on a fun show AL Al alati e 7 5l (2
A glie gl adalic 2alie (2

presentation?

b) Displaying the agents employed by the
company

¢) Explaining what a company does

d) Watching random videos
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2) Viewing a marketing presentation allows
potential agents to do what?

a) Leave feedback

b) Ask questions

c) Call their friends to join
d) Leave early

3) Which of the following is a benefit
discussed in a marketing presentation?

a) Long work weeks
b) Low turnout

c) Small work groups
d) Pay rates

4) Why are benefits considered an important
factor for potential agents?

a) They can be considered a ‘deal breaker’
b) They can take a while to explain

c) They are constantly changing

d) They are considered really cool

5) What is a marketing success story?

a) A story of how the company started.

b) A story of how the company recruits
agents every year

c) An example of an agent who performs
well in the company
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d) An example of how to create a great
marketing presentation

6) In marketing, success stories are best
showcased in what method?

a) In alive presentation

b) Showing pictures

c) Talking about them a lot

d) Having a letter read out loud

7) Which of the following is one method of
showing a marketing presentation online?

a) Handing out brochures
b) Filming a podcast

c) Displaying flyers

d) Creating a photo collage

8) What is a non-technology-based form of
marketing presentations?

a) Creating a slideshow
b) Filming a video

c) Posting to a website
d) Printed brochures

9) Letyour ____know what the

company has to offer and what they can
expect from it

a) Managers
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b) Clients G lee (B Y (2
c) Potential agents
d) None of the above

10) Finding the _____ for your marketing Sl palall 3y gudl) (3 e gall a8 (10
team can seem like quite a challenge. S J"""’L“”

g dil

a) Best location alall clauls (@

b) Icebreakers uliall =3 (2

¢) Right candidate S S

d) Incentives

Module Five: Review Questions dsaldl) Ban gl) da) ya
1) A mentor is designed to mainly offer e (ot ) S a2y dalae s “ (1

what? ofE ()

Aaadl [ dapal (@

a) Influence ) (z

b) Advice/feedback ol (o

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a

13



4 nn o
Mseeyat
cademy

Optimizing e-Learning

c) Networks
d) Leverage

2) A sponsor is designed to mainly offer e (i) ISy 28 o)) apanad & (2
what? Adadul (I
ol (@
a) Feedback i (z
b) Support Aspaill (o
¢) Influence
d) Advice
3) One of the first aspects to discuss in MLM Qo 5 <l el i b A5 oY) il sall s (3
training is what? fIike 5o daoadl
Gl il (1
a) The basics of marketing & el ass (@
b) How to close the sale Sl oL 48S (2
c) How to create networks el gl Aalall (o

d) The need for uniforms

4) Training should initially be based on what? $13le Ao dgladl A el sy of iy (4
el sxial (I
a) The trainer's agenda Al s aan (@
b) The size of the learning class ety Ul (z
) Their pay ranges S5l e Glaly (2
d) The agent’s job duties

5) What is one tool discussed in recruitment Oala gill Gy b Lgidilie Casd T oY) ga) 4 e (5
e D8 (I
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training? latidl jaud (@
AL &L (z
a) Persuasive speaking ulid) an 30 (2
b) Product prices
c) Company history
d) Proper uniforms
6) Why is recruitment training typically sl o Jshl il il e il (558 L sale 13 (6

S AY) Ay il
Aobsill M JiSY) ag) (]
a) Itis the most boring to cover AL G jleall ile gana o 3 el Glis (@
Al al 038 I oS e waall Jid (g
Nt Cpalial) Saall e J8 22e cllia (2

longer than other training sessions?

b) There are more skill sets to discuss
c) Many agents quit during this phase
d) There are less agents available to teach

it
7) Which of the following is one aspect of foLEAY) e cyoxll cuilsa aal g Llea gl (7
ethics training? oY N (]
Al sl (@
a) Pay rates ol el g aul (7
b) Office behavior Sy clhide (2
c) Dress code policy
d) Time off request process
8) What is one practice of ethics training? AN ol Gl e s3] (o - (8
Sy ()
a) Journaling Edgae (o
b) A slideshow Caba plSail (z
c) Silent reflection sV el (o

d) Role playing
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9) To create a good team, new recruits must ¢ 2l gpaiaall e cang ¢ na (B A LAY (9
? Juai¥) cilga 48 jlia (]
GOAY) Gadiaall cupx (o
a) Share contacts il ol 5 (2
b) Train other recruits Gl s Y (2

C) Receive proper training
d) None of the above

10) If new agents don't receive adequate QsSmd ¢ pgnad aay Galie Uy 505 23l 380 315 2113 (10
training after being hired, many will __. S J’;’J’d‘
Al 3yl ) s (
a) Speak to HR Josaill callal (o
b) Ask for a transfer sleb ol (z
c) Quit e e (2

d) Leave early
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Module Six: Review Questions dald) Bas gl daa) ya

1) A mentor can offer what to a new agent?

a) Advice

b) Feedback

C) Support

d) All of the above

2) New agents are typically paired with
mentors who have done what?

a) Traveled outside the country

b) Started out as a beginning agent with
the company

C) Been promoted recently

d) Was recently hired with the company

3) What is one benefit mentees receive from
mentorship?

a) They don't have to work with their boss
b) They gain confidence

c¢) The environment is less strict

d) The training doesn't last very long

4) What is one aspect mentors can help
mentees with?

a) Do their work for them
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b) Refer them to another department
¢) Build their networks
d) Salesmanship

5) What is one benefit mentors receive from
mentorship?

a) Develop leadership skills
b) Shorter work days

c) A training bonus

d) A promotion

6) Helping new agents can establish mentors

as what within the company?

a) Know-it-alls

b) Common trainers

c) Push-overs

d) Subject matter experts

7) What is one practice used in mentoring?

a) Live drills

b) Individual sessions
c) Videos

d) Hypnotizing session

8) Why is it important to document the

el el (7

el (2
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mentoring practices used in the company? Letedand e Jpaaly coxidl plendl (<
siall il jladll 4 2al (2
a) So other trainers don't copy them 5yall 8 el HLall 48 iy ) A all Sy @l (o
b) To allow the mentee to have a copy of Aaaal)
them

c) To know what practices are beneficial
d) So the mentor can remember how to
do it next time

9) Fornewagents,a__ canbeagreat  1wae 0o (Sarc ol A8 Al (9
resource and tool to have in their corner. S0 bjdb
‘;::\‘)3\ (\
a) Sponsor oS (@
b) Mentor <=5l (2
c) AandB G lan e i ¥ (2

d) None of the above

10) The most common type of mentoring is : pladiu) 5o & gl 4 il ¢ )l ST (10
using Shasdl (1
A el Cluds (@
a) Journaling Glsasdis (z
b) Group sessions mly e wlyzlsl (2
) Q&A

d) One-on-one pairs

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a

19



4 nn o
Mseeyat
cademy

Optimizing e-Learning

Module Seven: Review Questions daglad) Bas gl) daa) ya
1) Presentation training typically focuses on ke o canfill (i jall 38 S 5 le SJLG‘ (1
what? ol das
GEDYPLEDN| R VS (U
a) Customer service Gl Sluld (7
b) Information delivery (b sl VLl (2

c) Marketing basic
d) Employee communication.

2) What is one method of marketing $hpaalill g gl (B gusi 3k a) (A LA‘ (2
presentations? Ao phadydi (I
b sal) i dds (<
a) A printed flyer S (z
b) Employee training session by e Sile (2

c¢) A handbook
d) Microsoft PowerPoint

3) What is one way an agent can provide (e G @5 LeIBA e Sl Sy Al 3ok o) (4 L (3
copies of their presentation? foalll ana e
oS Al e lga el (]
a) Show it on a big screen Y e (el AL Adad) daal) (o
b) Make the session viewable online A sihe mal a8 (z
) Provide printed programs AL Gl G S B B (3
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d) Invite a lot of people to watch it

4) What is one benefit of providing copies of ) seanll il o jpall (o G i 306 Le (4
a presentation to the audience? ; Bl s ) seeall (R (]
oAl Al Al Gllaadle (53 seaadl (S (@
a) The audience can take notes Lo g pn g0 o Jatd Baal 53 je Daadll JS ) e iy (2
b) The audience can take notes for other Dseeall 2 0 8 ALY Qi) (s
companies

c) The agent only has to speak once about

a topic
d) It eliminates questions the audience
may have
5) When practicing their presentations, €13es DS 5l Ty O iy ¢ Ayl aguca gy A o i (5
agents should start by doing what? B e panae a il (]
B e Sl sana po (@
a) Presenting in front of a large group And i iyl e pad adilice dee (2
b) Practicing with small groups DA el e il Gl (2
¢) Doing online videos only
d) Asking to present with another person
6) While the agent practices their O el e a6 il (i jal) Sl (e ley Wi (6
13le Uy
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presentation, the trainer should do what?

a) Offer criticism

b) Stare at the agent the entire time
c) Provide feedback

d) Leave the room

7) Why is it important to offer different

marketing resources?

a) In case one method breaks

b) In case no one likes the first method

) It allows the agent to pick which one
they like

d) It gives the audience viewing options

8) When an agent is able to offer more

marketing resources, they do what?

a) Become more versatile

b
C
d

~

Become stressed

~—

Favor one method over another

~

Get bored with the material

~

9) One of the final steps of the recruiting is

LaE) a8 (]

0 gk S i gaad) (o
Aaa) Ol Al aass (g

As pll e (o

TAAL 0 Ty a3 ) 50 i agall (g 3L (7
.BJA\}Z\A;!)LJL:JMB‘; (\
(ds¥ A8l sl ilae) a2 Alla 3 (@
o ) Gt ) UL dS M ey (7
sl 3aalial &l s s)‘":' (g

¢ Gronll )l 50 e dall @ e 1536 S G S Levie (8
¢ Jniy 13Lad

AEP I NI {

s (S (@

oAl e ik Jaii (g

sl e Jlally jeis (3

aladiul g L) 85 Al Cala il ¢l sha saa) Jias (9
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creating and using a __

e Slazdl 44318 (i
a) Client list Sy alkas (o
b) Recovery system shsd g e (z

c) Marketing presentation Glagall caldl (2

d) Sales pitch

, one of the W Y Gl ) sl la sl xie (10
A A4S g Lghle) je iy
3y alaa plaial (1

a) Board meeting pld 3 A pldal (z
2 s ) (2

10) When creating a

first aspects to consider is how you want
to present it.

b) Marketing presentation
c) An upcoming team meeting
d) Black book

Module Eight: Review Questions A3l Bas gl) Al e
1) Why is social media said to be the key to fdial 5ill ~lida oo L,-cl-«a‘ﬁ\ daal sl Jils s o)) Jiy \'M‘ (1
networking? el el s A Le Gl Ly (]
alBY) i) S glae pdl sall paen (2
a) It connects people together worldwide aal) DS Al o sllS Jeny ) (2
b) The sites are all owned by the same Ol sene 153580 0l peatianall i) sl mens (3
people

c) It works as a great training tool for new
agents
d) The sites allow users to be anonymous

2) What can businesses MOST likely lse e ma ¥ o Gl Al adiag o (Se 2 Lo (2
accomplish on social media sites? feelaall dual gl
Saaa Gl [ Gladie gL} (]
a) Create new products/services e Aalll il i) ja) AUS 2 (<
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b) Rewrite their training procedures
c) Directly connect with customers and

clients
d) Train their employees

3) According to the modules, websites are
usually recognized by what factor?

a) Their place on the internet

b) The .com suffix

c) Their page's bright colors

d) The slow ability to load properly

4) Web blogs were first introduced and used
as what?

a) Photo galleries

b) Social media sites

c¢) Chat rooms

d) Personal online journals

5) Facebook is one social media site that
allows companies to do what?

a) Market to customers around the world
b) Act as an individual person

eDaall s eShanl) e bl deal ) (2
PV PRETRN. I

sale sl adl g e i pil) Q5 ¢ Aghaall cilaa sl G (3
¢ lale Lﬁ\ idasd ¢

Y Gle agil&a (]
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c) Join social groups i) @ suill AV Cpeadiiadl e Js 50 (2
d) Troll other users for marketing leads

6) Twitter is a social media site that was Sl (sl 8 o3l i dpclaial Lilu s adse saTwitter (6
created in what year? 2008. (!
2006. (=
a) 2008 2004. (z
b) 2006 2002. (=
c) 2004
d) 2002
7) LinkedIn is a social media network that is f13le dal (10 daaan e laial il s 4503 aLinkedIn (7
designed for what? A syl (1
A O (@
a) Friends and family SN (z
b) College students e B jiaa (3
¢) Parents
d) Business professionals
8) Since launching in 2003, LinkedIn has 2e J) LinkedIn deas « 2003 & 483Ua) 2ia (8
reached approximately how many L5 Oplansdll U““w‘
registered users? Lslal5
Oskl?2 (<
a) 15 million o9 (z
b) 12 million 6000000.  (+
c) 9 million
d) 6 million
9) _isatoolthat links people from el sladl maen (e alill Lay 5 8130 o ©
s sl (]
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all across the globe Xanga (<

el dual gl Bl (7
a) Myspace Gl ngd (2
b) Xanga

¢) Social Media
d) Photobucket

10) __isdesigned to keep people il e Gl elay anas (10
connected. el iy ()
=i dual il By (@
a) The phone book wVlelie (g
b) Social media deadl 86 (o

c) Sunday dinner
d) The workplace

Module Nine: Review Questions daulil) Bas gl) A2a) e
1) Agents in training are taught to do what? $13le plall e ‘.—:aﬁﬂ‘ b eDS 5 alas = (1
Yl il agile oy (
a) Build their profile first e kin Yl Joal sill a8l 5a guen ) il (<
b) Join all social media sites el el Jal i (7
c) Reach out to build their network S5l AN e e ) (0

d) Stay off the grid for a while
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2) What can a trainer do to help new agents

build their contact lists?

a) Stand by and watch the agent work

b) Give them your list of contacts to copy
c) Tell them who to contact

d) Provide warm leads

3) What is one way agents can leverage their

personal or professional network?

a) Read books on professional business

b) Attend professional seminars

c) Watch presentations online

d) Ask their mentors to contact people for
them

4) When leveraging a network for help, the

agent must remember to do what?

a) Return the favor

b) Ask for more favors
¢) Nothing

d) None of the above

5) An elevator speech typically lasts how

long?

a) 1to 2 minutes
b) 2 to 3 minutes
¢) 3to 4 minutes
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d) 4 to 5 minutes

6) When creating their own marketing

presentation, the new agent must
determine what?

a
b
C
d

~—

The purpose of the presentation

~—

The music they want to use

~—

What to color on their poster boards

~—

Their stage name

7) What is the final part of a marketing

presentation?

a) The product introduction
b) The fact slides

c) The wind up

d) The follow-up session

8) An agent should be prepared to do what

during a follow-up session?

a) Answer questions from the client

b) Clean up the presentation area

C) Repeat everything they said in the
presentation

d) Pay for the rental hall

9) Before an agent can go out into the world
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ol e paall

Leeladinl s (Al B sal (@

o Aalall cliald) sl e o5 1 (2

Aasall aud (3

€ sl Gayall e 5a¥) 6 5all e (7
il ek (
LGIT Adgall (o
Wl el (g
Aalid s (o

s ol Cany Loy Al 1aatiss IS0 (0580 O oy (8
Shaliall

onll kil el (1

o) dihie Gl (@

el G il K ) S (7

Aclall jlag) ady (2

£S5 e Gl Al ) il e S oSy o J8 (9

PERTESR N oy o)) g ¢ 2

This document is a property of Asaseeyat Academy (Asaseeyat Academy is a service provided by Asaseeyat Consulting Service — COPY RGHT FROTECTED ©
©ihs sine adall (5 s - (R LiiuY) landll il AS 55 e Aedis Fadd clnlid $paST) Slaulil GuanlSY @l 285 5l) o3a



4 nn o
Mseeyat
cademy

Optimizing e-Learning

to seek new agents, they have to know the
____of how to recruit them

a) Rules

b) Methods
c) AandB
d) Secrets

10)A __ will have the answers when the
recruits have questions.

a) Manager

b) Trained agent

c¢) Member of HR

d) None of the above

s 055 Leie SllaY)

el
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Module Ten: Review Questions
1) What is one reason MLM is said to have a
bad reputation?

a) The agents are mean

b) The presentations are boring

c) Their processes can be misleading
d) The company is too big

2) What can an agent do to counteract the
MLM'’s bad reputation?

a) Divert attention

b) Act honestly

c) Make up rumors about a competitor
d) Don't answer any questions

3) An agent should never do what regarding
a follow-up session?

a) Offer the session to the client

b) Answer questions outside of a follow-
up session

c) Give clients information about setting
up a follow-up session

d) Pressure the client

4) Agents are trained to follow-up with a
client at what point?

a) If the client opts them in
b) At the beginning of the presentation
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¢) Immediately after the presentation ends
d) Several days after a marketing event

A marketing or sales pitch should never
include what?

a) Photographs

b) False facts

c) Bright colors

d) Long forms of text

An agent should always be willing to do
what for clients?

a) Give a free trial of the service

b) Provide special pricing for certain
customers

c) Offer their friends a discount

d) Answer their questions

How are expectations made realistic for
marketing agents?

a) They are aware of work they must do to
succeed

b) They are told they can make big
bonuses after several projects

c) They think they can take time off when
business is slow

d) They are unsure of how much of an
investment they need to make
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8) According to the module, how are

expectations made realistic for the
marketing client?

a) They know how to contact the agent

b) They are unsure if they need to pay
money now

c) They are made aware of result
turnaround times

rand dauilly a5 il l) Jaa oy S ¢ 3aa gl B (8
¢ 5o gutdl)
Sl Jlai¥) A4ES G gpmy
OV Ol gdn ) Aalay 1S 1) Laa cpaSlia e agdl (@
il ey clihale ey (2
el Vgokan a3 s Candes JiSll o ey (2

d) They think the agent will go away if they

don't look at them

Ethics in the workplace is essential
and___ responsibility

The boss’
The new recruit’s

a
b
C
d

~ = =

Everyone’s
No one’s

~—

10) Clients will investigate any company they

want to do business with, so it is important
that your company present as

a) Positive
b) Ethical
c) Online
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d) Aand B
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